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All The Stock On The Farm 


The Northern Milling Company was a pioneer in the mixed 
feed industry. And from the first, the NORTHERN line of 
dairy, poultry, hog and stock feeds has led the procession 
in quality and performance. 


These rations have kept abreast of the new developments in feeding. 
Every nutritional discovery of proven, practical worth has been 
utilized in their manufacture. Among these are the newer facts 
relative to minerals and vitamins in animal feeding. 


Every NORTHERN ration must make good on the basis of our 


slogan ‘‘Results Determine Value’’. 
In addition to a complete line of balanced rations, you can get from 
Northern Milling Company, grain, mill feeds and flour—all in the 


same mixed car. 


Let us quote you on your next car. 


The Poultry Feeds for Poultry: Profits 


PROTEIN 18% 


NORTHERN MILLING 
PROTEIN NORTHERN 


ANO MINERALS 


WAUSAU, WIS- 


PROTEIN 203, 
FAT4% FIBRE 
NG 


3 

GROWING DEVELOPEY 100L8s. — 

mine Value /~ 

e Wisconsin Line of Poultry Feeds C_ 


HOCKING VALLEY 


Swing Hammer Mill 


Sets a New Pace in 
Grinding Efficiency 


This different mill brings bigger profits— 
greater production—lower costs—results 
never before obtainable. 


No knives—no buhrs—no 
grinding plates 


Grinds more than any other mill using 
same horsepower and same degree of 
fineness. Noted for its certainty of con- 
tinuous operation and absence of delays. 
Grinds anything grindable. 


Has reversible. interchange- 
able, manganese steel swing 
hammers--built-in metal trap— 
variable fan speed—Tex-rope 
drive—SKF Ball Bearings— 
Alemite lubrication. 


Write for details and speci- 


fications. 


Munson Attrition Mill 


For General Grinding 


Munson Attrition Mill 


An economical, dependable 
mill. Equipped with Munson 
Under-cut Grinding Plates of 
cast-steel. Has dustproof 
split case for easy access from 
either side of mill. Furnish- 
ed in both belt driven and 
motor driven types. Write 
for additional information and 
specifications. 


Fverything Jor Every Mill and Elevator 
‘She Strong-Scott Mfg Co. STRONG 


Minneapolis Minn. Great Falls Mont. 


In Canada: The Strong-Scott ScoTy 
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Good Business 


in the Slack Season 


The month of May is the beginning 
of what is usually figured as a bad 
season in the business of merchandis- 
ing feeds. 


This year, don’t let the old bugbear 
of slack summer sales effect your turn- 
over and your profits. 


Get your trade going on 


Diamond Corn Gluten Meal 


as a poultry ration ingredient. If you 
mix your own ration we'll show you 
how to cut its cost by the use of 
Diamond. If you sell straight ingre- 
dients to your customers they can 
realize the same profits in their mixing. 


Your customers know how good 
Diamond is in the dairy ration. Show 
them it’s as good in the laying mash. 
Make your summer sales show an in- 
crease instead of the usual slump. 


For formulas and instructions, write: 
RATION SERVICE DEPT., 


Corn Products Refining Co., 
17 Battery Place New York City 


40% 


Protein Guaranteed 


If you handle mixed dairy feeds re- 
member that the good ones contain 
CORN GLUTEN FEED or CORN 
GLUTEN MEAL or both combined. 


FOND DU LAC 


NO-MILK 


Trade Mark Registered U. S. Patent Office 


Help your feeders make big- 
ger profits by selling them No- 
Milk Calf Food, manufactured 
since 1885—45 years —and 
still the Leader. 


We have over 600 dealers in 
Wisconsin selling our product 
and some of them for over 42 
years. Their repeat orders 
each year is the best recom- 
mendation that we know of 


for No-Milk Calf Food. 


And now, a complete line 
of poultry feeds: 


NATIONAL CHICK MASH 
NATIONAL GROWING MASH 
NATIONAL EGG MASH 
NATIONAL SCRATCH FEED 
NATIONAL CHICK FEED 
NATIONAL DEVELOPER FEED 


National Food Co. 


D. R. Mihills, Mgr. 
WISCONSIN 
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BIGGER PROFITS 


RICH in facts that cover the subject of mineral feeding 
from the miller’s viewpoint, this report will lead you 
toward bigger profits. 


It explains how you can petter mineralize your feeds at a 
saving of approximately $10 on every ton you use. How, 
also, you can save on handling and mixing costs. 


Other millers and feed manufacturers—over 500 of them 
—are following the suggestions in this report, and are 
profiting by them. 


You can, too. Write for a copy of the “Miller’s Report.” 


-FOR- 


AVIER “MORE MILK 


61 BROADWAY, DEPT. 18 NEW YORK CITY 
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WIRES FROM OUR PRIVATE FILES 


ARCADY APR 15 
CHICAGO 


SEND US COPY FOR MAY ISSUE AD 
THE FEED BAG 


THE FEED BAG APRIL 16 


MILWAUKEE 
WHATS THE RUSH STOP TOO BUSY DIGGING UP ORDERS 
ARCADY 
ARCADY APRIL 25 
CHICAGO 


IF NO COPY BY SATURDAY MUST RUN MAY SPACE BLANK 
THE FEED BAG 


THE FEED BAG APRIL 27 
MILWAUKEE 


RUN IT BLANK STOP WHAT WE THINK OF MIXED FEED BUSINESS LAST 
SIXTY DAYS CUULDNT BE PRINTED ANYWAY 


ARCADY 


SEE YOU IN JUNE AT THE CONVENTIONS 


ARCADY FARMS MILLING COMPANY 


CHICAGO, ILL. | KANSAS CITY, MO. 
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Chain Stores Should Not Alarm 
Progressive Feed Dealers 


Development of Good Business Methods Is Insurance Against Menace 
Steenbergh Urges Ohio Merchants to Continue Efficient Retailing 


the feed business,” David K. 

Steenbergh, managing editor 
of The Feed Bag, told members of the 
Eastern Ohio Feed Dealers association 
meeting at Warren, Ohio, Wednesday 
evening, April 3. The meeting was held 
in the Odd Fellows club and was started 
promptly at 7:30 p. m., with a good old- 
fashioned chicken pie dinner. 

Three Reasons Why 

“There are at least two good reasons 
why this statement can safely be made,” 
Mr. Steenbergh, who was the only 
scheduled speaker, continued. “The first 
is that actual chain stores are more of 
a prospect than a reality. The second is 
that feed stores buying in car lots have 
practically the same buying power as 
the largest chain. The third, if we in- 
clude a third, might be that progres- 
sive feed dealers can easily appropriate 
all chain store merchandising methods. 

“Many dealers have asked us about 
various recent mergers and rumors 
which they have heard about a single 
chain of more than 1,000 feed stores 
said to be operating in New England. 
We have investigated these rumors 
within the past month and can there- 
fore tell you that the ‘argest single 
chain of stores operating in New Eng- 
jand includes 37 units. The Grange 
League Federation, operating in New 
York, New Jersey and Pennsylvania, 
also has 37 stores in its chain and these 
are the largest single chains in the coun- 
try. The largest feed store chain in 
Wisconsin is operated by the New Rich- 
mond Roller Mills Co., and the largest 
in Minnesota, by the Harland. Flour & 
Feed Co. Both of these chains include 
about 17 units. 

“There are many other smaller chains 
thrcughout the country and many of 
these chains which are small now have 
great ambitions to grow. Some of the 


© HAIN stores are no menace in 


larger manufacturers are reported to be 
considering the establishment of chain 
retail store outlets, but no manufacturer 
has developed this plan to any great ex- 
tent as yet. The Great Atlantic & Pa- 
cific Tea Co. is handling teeds at many 
of its stores but this type of an estab- 
lishment cannot compete with the regu- 
lar retail feed dealer. 

“From this report, it must be admitted 
that chain stores are comparatively a 
very small factor at the present time. 
There is no question, however, but what 
the development of chain stores in the 
feed business is just starting. We do 
not expect any feed chains will grow 
as large as some grocery, cigar, and 
drug chains are at present, but we look 
forward to the establishment of many 
small chains everywhere in the country 
in the near future. 

Who Will Chain Hurt 

“Where these chain feed stores wil! 
be established depends on how progres- 
sive dealers in any given community are 
at present. The enterprising feed mer- 
chant need not worry about cHain store 
competition either as a possibility or a 
reality. Enterprising dealers are now 
rendering adequate and __ satisfactory 
service to their customers. These deal- 
ers maintain clean stores, carry complete 
stocks. offer personal feeding service, 
advertise, buy in car lots and in season, 
and support their trade organizations. 
Many of these dealers are making a suc- 
cess of selling feed on a strictly cash 
basis. 

“Take stock of yourself and your own 
business. Do you keep your store as 
clean and attractive as possible? Do 
you always have every feed commodity 
which your customers want in stock 
every time they come in to buy? Are 
you able to conscientiously and _ intelli- 
gently advise your customers so that 
they can feed your feeds at a profit? 
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Can you help them solve their various 
dairy and poultry raising problems? Can 
you advise them what and when to seed 
and what fertilizers to use? Do you ad- 
vertise to get new customers and to 
keep the customers you have? Do you 
buy the feeds you handle in car lots 
or do you truck feed, paying higher 
prices to some nearby jobber? Do you 
support your trade organization? Do 
you sell for cash or do you have a big 
book account which would have a very 
doubtful value should you be forced to 
close up and collect? 
Dealers Shouldn’t Worry 

“Do not worry about chain store com- 
petition,” Mr. Steenbergh concluded, “if 
you can answer these questions in the 
proper way. If you cannot, there is 
still time to change your business ac- 
cordingly but, if changes are needed, 
get after them at once, for chain store 
competition is on the way and will soon 
be with us.” 

Forty-five dealers were present at the 
meeting and practically all of them 
asked Mr. Steenbergh one or more 
questions before adjournment. J. X. 
Wadsworth, Wadsworth Feed Co, 
Warren, Ohio, was in charge of local 
arrangements for the meeting and pro- 
vided a delightful entertainment feature 
in a dance by his granddaughter, Miss 
Ruth Jane Braughan and her friend, 
Miss Ann Stimpson. Mr. Wadsworth’s 
daughter played the piano accompani- 
ment. 

The next meeting of the Eastern Ohio 
Feed Dealers association will be its an- 
nual convention to be held at Canfield, 
Ohio, in June. H. A. Lehman, North 
Jackson Supply Co., North Jackson, 
Ohio, is president; Albert H. Buehrle, 
Albert H. Buehrle Co., Youngstown, 
Ohio, vice-president, and Herbert Delfs, 
John Delfs’ Sons, Canfield, Ohio, secre- 
tary-treasurer of the organization. 
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Ohio Grain Dealers Convention 


Celebrates 


HE 50th anniversary of the Ohio 

Grain Dealers association will be 

celebrated at the annual conven- 

tion to be held at the Breakers hotel, 
Cedar Point, June 19 and 20. 

Members have been looking forward 
to this event since it was tentatively 
planned at last year’s meeting and a 
record breaking crowd is expected. 

One of the attractive features of the 
convention is the location of its head- 
quarters. Cedar Point is a popular sum- 
mer resort on the shores of Lake Erie 
near Sandusky and is surrounded by 
beautiful scenery. An entire afternoon 
will be devoted to an outing and boat 
trip on the lake with a stop-over at 
Put-In-Bay for.a brief visit to Perry's 
monument. Numerous caves in the vi- 
cinity will be explored by the dealers 
and their families. Other entertainment 
features which will be announced at a 

later date, are also planned. 

' Business sessions will be brief and a 
nationally known speaker will be ob- 
tained to give a talk on farm relief and 
other legislation affecting the grain 
trade. 
W. W. Cummings, 


secretary, is busy 


50th Year 


making arrangements for the big birth- 
day celebration. 

“Come and bring the family,” is his 
invitation to Ohio grain dealers. “En- 
joy the lake breezes and the finest bath- 
ing beach on the Great Lakes.” 

The Ohio Grain Dealers association 
looks back with pride on its 50 years of 
continual service to the trade and is to 
be complimented. The annual conven- 
tion should indeed be a happy birthday. 


FRED E. HAWES, Whitewater, 
Wis., who recently underwent an opera- 
tion at a Milwaukee hospital, has fully 
recovered and is now back on the job. 
He represents the Quaker Oats Co., in 
southern Wisconsin. 


FRANK R. JOHNSON, Chicago, 
vice-president and purchasing manager 
of the Arcady Farms Milling Co., has 
just returned from a spring vacation 
and golfing expedition in the South. Mr. 
Johnson reports ideal weather, golfing 
and bathing at Biloxi, Miss., and has re- 
turned with a beautiful coat of tan as a 
testimony of the summer sunshine at 
the gulf resort. 


BLUE RIBBON 
4 


MINNEAPOLIS, 
| GUARANTEED ANAL 
PROTEIN FAT 
3 INGREDIENTS 
CORN GLUTEN FEED. WHEAT BRAN. SOY 
BEAN MEAL. OLD PROCESS LINSEED O71. 
MEAL, PRIME 43°; COTTON SEED MEAL. 
PULVERIZED AND BOLTED FLAX AND 
GRAIN SCREENINGS. MINERALS (CALCIUM 
CARBONATE. BONE MEAL, SALT) AND 


BROOKS 


sweet 
DAIRY FEED 
BROOKS MILLING CD. 4 


dairymen. 


Survey local conditions and encourage summer 
feeding. Profits will surprise you and the 


BLUE RIBBON SWEET DAIRY FEED is 


Charles M. Cox Co. Firms 
Form Huge Merger 


New England Grain Products Co., 
Boston, Mass., has been incorporated 
to take over the grain and feed jobbing 
and distributing business of the Charles 
M. Cox Co., Boston; mixing plants of 
the Eastern Grain Co., Bridgewater, 
Mass.; St. Albans Grain Co., St. Albans, 
Vt.; Crosby Milling Co., Brattleboro, 
Vt.; Cunningham Grain Co., Malden, 
Mass.; and the retail stores of the Cut- 
ler Co., North Wilbraham, Mass.; B. W. 
Brown Grain Co., Concord, Mass.; Bea- 
verbrook Grain Co., Waltham, Mass.; 
Ryder Grain Co., East Bridgewater, 
Mass.; Buzzards Bay Grain Co., Buz- 
zards Bay, Mass.; West Bridgewater 
Grain Co., West Bridgewater, Mass.; 
Reading Grain Co., Reading, Mass.; 
Chase Grain Co., Plymouth, N. H.; A. 
R. Hopkins Corp., Bangor, Me.; Batch- 
elder Mill, Plainfield, Vt.: City Feed 
Co., St. Albans, Vt.; Wallace Grain Co., 
Clinten, Mass.; Maine Farmers’ Ex- 
change, Portland, Me. 

The board of directors will consist of 
Charles M. Cox, Frank J. Ludwig, Her- 
bert L. Hammond, Harry N. Vaughan, 
William O. Wise, Walter S. Little, 
Moulton Cox, C. F. Dowe, Clarence W. 
Reed, Richard J. Sackett, William H. 
Claflin, Jr.. and F. Morris Sayre. 


Measure Your Market 
For | 
Summer Trade 


Cows giving one pound or more of butter fat 
daily require other feed besides pasture. This 
insures good condition and high production not 
only during summer, but also in fall and winter. 


Profits Prove 


MINNEAPOLIS, MINNESOTA 


ideal for summer feeding. | 
LET 
IT 


MILLING CO. 
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New England Dealers 
Establish New _ 

Monthly Farm Paper 
To Boost Trade 


MONTHLY farm _ magazine 
A named the New England Agri- 

cultural Digest has been estab- 
lished, and will be published by the New 
England Retail Grain Dealers associa- 
tion. 

The purpose of the new paper is to 
develop more business for the mem- 
bers, counteract the publicity of their 
car door competitors and to educate the 
farm trade on the value of the retail 
grain and feed dealer in agriculture. The 
first issue is just off the press. Lynne 
P. Townsend, secretary of the asso- 
ciation, is editor. . 

Fight Car Door Selling 

The new magazine is hailed with en- 
thusiasm by members and is an original 
idea among retail grain and feed organi- 
zations. It is expected to solve an intri- 
cate problem in the New England states. 
Several car door selling organizations 
are operating in the territory and have 
furnished undesirable competition for le- 
gitimate retail dealers. One of the 
strongest of these groups is publishing 
a monthly magazine for the farm trade 
and it has proved to be the principal 
agency in promoting their system of 
feed and grain distribution for many 
years. 

Circulating a monthly magazine pub- 
lished by the members of the New Eng- 
land Retail Grain Dealers association is 
expected to counteract the publicity in- 
fluence of the car door competitor’s pub- 
lication among the farmers. Articles 
and advertising promoting the retail 
trade will be published in addition to 
practical information for farmers which 
will help them to increase their profit 
and consequently bring more business to 
the dealers. 
sistent publicity, plans to give the other 
side of the car door selling question, 
revealing to the rural trade the advan- 
tages of buying from established retail 
dealers. Manufacturers are giving the 
new magazine their support by purch- 
asing advertising space in it. 

Promotes Established Dealers 

Business which results from the pro- 
motional work will be directed to mem- 
bers of the New England Retail Grain 
Dealers association. Each dealer belong- 
ing to the organization will be supplied 
with an emblem which he will be asked 


The association, by con- 


to display conspicuously in his place of 
business. 

Advertisements and promotional ar- 
ticles published in the Agricultural Di- 
gest will continually call attention to 
the sign of membership and farmers will 
be encouraged to patronize the stores 
which display it. 

The new magazine will furnish an in- 
expensive means of direct mail advertis- 
ing for members of the association, who 
will supply names of their customers for 
its circulation. A charge of 15 cents a 
name per year, to cover cost of listing 
and mailing, is being made. This is es- 
timated as far below the price each deal- 
er spends during a year in direct mail. 

Outgrowth of Ad Program 

Publication of a farm magazine by the 
New England Retail Grain Dealers as- 
sociation is a development of the co- 
operative advertising. campaign which 
the organization conducted in the agri- 
cultural press during the past year. The 
new plan was adopted at its annual con- 
vention at Boston last December. 

Aims of the Agricultural Digest are 
explained to farmers in the opening edi- 
torial of the first issue: 

“This little farm paper which you are 
now reading is placed in your hands 
through the courtesy of some one of 600 
retail grain and feed dealers scattered 
throughout New England who are mem- 
hers of the New England Retail Grain 
Dealers association. It goes to you in 
the sincere hope that it will be of real 
help to you in the many puzzling and 
perplexing problems which continually 
come up in the average home and about 
the average place where a living from 
some kind of agricultural project is 
sought. This paper does not intend to 
replace any of the standard journals 
which come into your home and from 
which, no doubt, you are receiving a 
great deal of benefit. 

Answer Feeding Question 

“The paper will emphasize to a very 
limited extent the treatment of those 
problems which arise from the feeding 
and care of general livestock, particu- 
larly dairy cattle and poultry. In this 
connection we,plan to render you a very 
definite service since it will be your 
privilege to submit your questions and 
problems along this line to us and we 
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The England 
AGRICULTURAL DIGEST 


AGRICULTURE AT THE CROSS ROADS 


will get for you the most authentic 
answer possible, calling for this purpose 
upon the best experts available for this 
answer. This service will be given 
without any charge whatsoever. ‘ 

“The system of feed and grain distri- 
bution represented by the organization 
which sponsors this magazine is provid- 
ing the New England farmer with ap- 
proximately $90,000,000 worth of feed. 
We know that unless this feed is prop- 
erly made and wisely used, the farmer 
stands to take a great loss on it. We 
know to a very great extent, the con- 
tinuance of the New England live stock 
industry depends on making a profitable 
use of the tremendous quantities of feed 
which each year goes into dairy and 


: poultry produetion.” 


Some Feature Articles 

“Agriculture at the Crossroads” is the 
leading article which appears in the Ag- 
ricultural Digest. It warns the New 
England farmer that other sections are 
making inroads on his business with 
their products, informs him of the vast 
market that lies at his doorstep and ad- 
vises him to develop dairying, poultry 
raising and fruit growing. 

Another article appearing in the issue, 
entitled “The White Collar Brigade”, 
emphasizes the importance of agricul- 
tural colleges and extension workers to 
the farmer and outlines the ends toward 
which these institutions are working. 
One page is devoted to profitable poul- 
trying and is compiled with the editor- 


ial cooperation of Prof. William G. 
Monahan, Massachusetts Agricultural 
college. A section of the magazine fea- 


tures 4H clubs and contains many pic- 
tures cf members at work and play. Nu- 
merous news items and brief, practical 
articles appear throughout the paper. 

Publication of the new magazine will 
in no way interfere with the capacity 
of The Feed Bag, which remains the 
official dealer and business publication 
of the New England Retai! Grain Deal- 
ers association. 


Page Nine 


4 
j 
* 
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The Two Profits 


Quaker Feeds 


VERY time a Quaker Dealer sells a Quaker Feed he 
makes one profit. And then, because every Quaker Feed 

does its work, the feeder makes a profit. These are cash profits 
—the kind that look good in a bank statement. But equally 
important to you, as a feed dealer, is the second profit that is 
in every Quaker Feed sale. That profit is something that can- 
not be expressed in figures or letters, but it is a real profit— 
good will—and it is the thing that brings customers back 
again and again to build increased volume, faster turnover, 
more net. Think it over, but in the meantime drop a note— 


a postal card will do—to 


THE QUAKER OATS COMPANY, Chicago, U. S. A. 


Quaker 
FUL-Q-PEP 


POULTRY FEEDS 


ED SACKS 


R FEEDS | 
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CENTRAL ASSOCIATION 


The Central Retail Feed as- 
MEMBERSHIP CONTEST 


sociation membership con- 
test, in theory, is one of the 
best ever conducted in the feed trade. It splits the work 
evenly among all the members by assigning a definite task 
to each one. 

Eight cards, each with the name of a dealer considered 
a prospective member, have been mailed to all present mem- 
bers. The prospective members are located in the present 
members’ nearby territory, wherever this was possible, and 
the present members are asked to call on the list of pros- 
pects given them and personally invite each ore to join the 
association. 

Many prizes are being offered to dealers who do their 
share in the contest. Only one prize has been definitely 
won to date, and this award will be made to Fred E. Par- 
ker, Fennimore Farmers Warehouse Co., Fennimore, Wis. 
Mr. Parker was the first member to complete his calls and 
make his report which, however, was closely followed by 
the report from L. J. Hartzheim, Hartzheim Fuel & Feed 
Co., Beaver Dam, Wis. 

The Central Retail Feed association reports that the 
general response to the contest has been disappointing to 
date. This has been perhaps due to the fact that seed buying 
is now in progress, but every member of the organization 
should certainly find time, some day between now and June 
1, to complete his eight calls, thereby doing his bit in the 
service of the feed industry. 


OPEN FORMULAS An amendment to the feed labeling 
FOR WISCONSIN law intended to make the sale of 

open formula feeds compulsory in 
Wisconsin, which was defeated in the state senate about six 
weeks ago, has now been introduced in the state assembly. 

The proposed legislation is now known as bill No. 
636-A. It was introduced in the senate on April 16 and re- 
ferred to the committee on agriculture, of which Assembly- 
man Don V. Smith, farmer at Lake Mills, Wis., is chairman. 
This committee has scheduled a public hearing on the bill 
at the state capitol, Madison, Wednesday, May 8, following 
which it will be reported back to the assembly. 

Those who oppose open formula feed labeling legislation 
are hoping that the committee’s report will recommend inde- 
finite postponement. These opponents include the leading 
feeding authorities of the various colleges and experiment 
stations of the United States, the feed manufacturers as rep- 
resented individually by Wisconsin firms and collectively by 
the American Feed Manufacturers association and Wiscon- 
sin dealers as represented by the Central Retail Feed associa- 
tion and individually. 

The committee can recommend the bill for passage or 
indefinite postponement. In either case, its recommendation 
will be presented to the assembly and a vote taken. Wiscon- 
sin dealers who are interested, therefore, should get in touch 
with the assemblymen representing their districts to register 
their objection or approval in ample time so that the repre- 
sentative may be informed on the measure before any vote 
is taken. 

Open formula labeling legislation is opposed because it 
would increase the cost of feed to Wisconsin farmers be- 
“ cause of special arrangements manufacturers would be re- 
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quired to make to sell feed in the state. Passage of the law 
would also open the door to fraud and misrepresentation in 
the selling cf feed to Wisconsin farmers. It would create 
a standard which would be impossible to check and unreli- 
able for the farmer to depend upon in making his purchases. 


LET’S ASK 
THE FEED BAG 


Daily mail, long distance telephone calls 
and telegrams bring requests for service 
to The Feed Bag office. The thicker 
they come the better we like them for there is nothing which 
gives us more pleasure than to serve our readers and adver- 
tisers. 

Joe Straub, Lomira, Wis., called the editor over long 
distance several days ago. He wanted a stenographer sent 
from our office to answer phone calls and write letters in 
answer to inquiries about an advertising folder which he is- 
sued and which was described in the April issue of The Feed 
Bag. We weresjust planning to assign one of our capable 
girls to the job when Mr. Straub told us, as he laughed hear- 
tily, that he was joking. Just wanted to greet us and say 
“hello”. He had, however, received many requests for fur- 
ther information on his advertising plan. 

Although Mr. Straub’s call for service was a friendly 
little joke, The Feed Bag wishes to have all of its readers 
and advertisers understand that had he made the request 
seriously, we would have complied gladly with it. In addi- 
tion to the service which it performs through its regular 
monthly issues in giving practical information, latest devel- 
opments in feeds and feeding, and news of the trade, The 
Feed Bag is always willing to go the second mile in extend- 
ing any possible special service. 

lf you have a question and wish to obtain information or 
advice of any kind—ask The Feed Bag. We assure you that 
it is always a great joy to have the opportunity to serve you, 
both in and out-ide of our regular columns. 


FIFTY 
OF SERVICE 


We wish the Ohio Grain Dealers associa- 
ticn a happy 50th birthday and continued 
growth and success. Members who be- 
long to this organization have every reason to take pride in 
it and to share in the honors that it) had won during a half 
century of service to the trade. 

Nations respect and revere the early settlers who hewed 
their country from the wilderness. They were the builders 
and the makers, and hats are doffed to them for their courage, 
persistence and loyalty. 

Organized industry also had its pioneers who first rea- 
lized the value of cooperation, courage, service and loyalty. 
They were the builders and makers of good business and 
fair honest dealing. The Ohio Grain Dealers association is 
one of these pioneers. Upon its early sample of cooperative 
effort, large numbers of other grain and feed organizations 
were built. Others now follow the trail it first blazed to 
better business welfare, greater prosperity and unselfish fel- 
lowship. 

And so the birthday of the Ohio Grain Dealers associa- 
tion means more than the passing of another milestone. It 
is a realization that the organization has won a place for it- 
self in industrial history. The feed and grain trade raises the 
flag to its pioneer, and bids it good fortune in its future 
course down the years. 
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unning 
Feed Mill 


In a town in Iowa there was a roller mill 
driven by a 75 hp. gasoline engine. Busi- 
ness grew--more power was needed and a 
new 120 hp. engine was purchased. Time 
passed -- the business prospered -- more 
power was again required, but this time 
the mill owners bought two electric mo- 


“L_-Head Engines 


They take tors, one 60 hp. and one 15 hp. They 
better care could now compare the relative costs of 
of themselves.” grinding by electricity and by oil engine 


power. This is what they say, ‘“‘We can- 
not afford the luxury of electric drive and 
we shall scrap our motors and double 
our engine power’’—‘‘we run this busi- 
ness for profit.”’ 


At present fuel costs a Waukesha 
‘s*Ricardo Head’ gasoline engine may cut 
your power bill in half. Both belted and 
direct-connected units are available. 
Write for full particulars. 


STATIONARY POWER DIVISION 


WAUKESHA MOTOR COMPANY 


New York Office: 8 West 40th Street Waukesha, Wisconsin San Francisco: 555 Howard Street 


Exclusive Builders -of Heavy-Duty Internal Combustion Engines for Over Twenty Years 
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Feeding School Again Scheduled 
For Central Convention 


Professors J. G. Halpin, G. Bohstedt Re-engaged to Conduct Class 
Committees Planning for Record Crowd at Milwaukee June 4 and 5 


husbandry and G. Bohstedt, pro- 
® fessor of animal husbandry, Col- 
lege of Agriculture, University of Wis- 
consin, will again conduct a “Busy Deal- 
ers’ Feeding School”, at the fourth an- 
nual convention of the Central Retail 
Feed association, which will be held at 
the Plankinton hotel, Milwaukee, Tues- 
day and Wednesday, June 4 and _ 5. 
Committees are busy planning a_pro- 
gram including many other features and 
are making arrangements to accommo- 
date a record breaking crowd. More 
than 400 dealers, manufacturers, millers 
and jobbers are expected to attend. 
School One Full Morning 

The “Busy Dealers’ Feeding School” 
will occupy the entire morning session 
of the convention Wednesday. Dealers 
will not be held responsible for study- 
ing their lessons or learning their arith- 
metic. Professors Halpin and Bohstedt, 
the teachers, will be especially lenient 
and will let the class sit and listen while 
they impart their expert knowledge of 
feeds and feedings. Students are ad- 
vised, however, to bring note book and 
pencil, for many facts worth filing for 
future use will be revealed. 

Professor Halpin is personally known 
by many dealers and the feed trade is 
generally acquainted with him through 
his articles in various publications and 
his experimental and research work at 
the University of Wisconsin. He knows 
poultry and feeding methods from top to 
bottom and fully understands the deal- 
er’s viewpoint and position in this field. 
This year’s school will be the third 
which Mr. Halpin has helped to conduct 
for the Central Retail Feed association 
and dealers are always happy to wel- 
come him back. 

Questions Will Be Welcomed 

Professor Bohstedt was one of. the 
teachers at the “Busy Dealers’ Feeding 
School” last year and the trade will be 
pleased to learn that he will again be 
their instructor. He will devote his lec- 
tures to the feeding of dairy and beef 
cattle and swine and is well qualified 
to give the dealers instruction in this 
field, being recognized as one of the 
country’s foremost authorities. 

Following their lectures Professors 
Halpin and Bohstedt will welcome ques- 
tions from dealers and will gladly help 
them to solve feeding problems with the 
latest facts and information available. 


J G. HALPIN, professor of poultry 


.The feeding school has continually . 


gained in popularity since it was started 
by the Central Retail Feed association 
three years ago. This will be the third 
session. Interest in the school has 
spread to the East. The Eastern Feder- 


Dr. Bohstedt 


Prof. Halpin 


ation of Feed Merchants adopted the 
idea and held a successful session at its 
mid-winter convention last February. 
Non-Members Cordially Invited 

Although the Central Retail Feed as- 
sociation convention is primarily for the 
retail trade, millers, manufacturers and 
jobbers are invited to attend the open 
sessions and are extended a special in- 
vitation to be present at the annual ban- 
quet which is to be held Tuesday even- 
ing, June 4. Convenient connections can 
be made at Milwaukee by those who 
plan to be present at the convention of 
the American Feed Manufacturers as- 
sociation, to be held’ at French Lick 
Springs, Ind., June 6, 7 and 8 L. F. 
Brown, secretary of the feed manufac- 
turer’s organization, has arranged for 
a special train to leave Chicago for 
French Lick Springs on Wednesday 
evening at 9 o’clock. Trains may be 
taken out of Milwaukee every hour and 
the trip to Chicago takes only two 
hours. 

The central convention will adjourn 
early Wednesday afternoon to enable all 
those who desire to attend the baseball 
game between the Milwaukee “Brew- 
ers’ and Minneapolis which will be 
played in the city at that time. Many 
of the feed manufacturers who hail from 
the Flour city will have an opportunity 
to give their team a good send-off on 
foreign soil, and to place their bets with 
loyal Milwaukee fans. 

Elaborate Entertainment Planned 

Invitations to attend the convention 
are extended to all dealers in the Central 
Northwest. 
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This cordial bid includes 


members as well as non-members and 
last, but not least, their wives, friends 
and neighbor dealers. 

Entertainment that is new, different 
and sure to please is promised for the 
annual banquet which will be held Tues- 
day evening in the beautiful, spacious 
Sky room of the Plankinton hotel. 
Trouble chasing and merriment will be 
the keynote of the program. A speaker 
will give a short, high voltage talk and 
the guests and members will dance to 
the tunes of a peppy orchestra. 

Entertainment, as at previous conven- 
tions, will be furnished by members of 
the Milwaukee Chamber of Commerce. 
Dealers who have attended any of the 
affairs at which they were hosts know 
that the banquet will be a success. A. 
L. Johnstone, Johnstone-Templeton Co., 
president of the chamber, has _ ap- 
pointed John W. Jouno, Donahue-Strat- 
ton Co., chairman of the entertainment 
committee. 

Jouno Promises New Features 

“Every person who attends the ban- 
quet may rest assured that he is going 
to have a good time,’ Mr. Jouno an- 
nounces. ‘We have arranged for some- 
thing that is new, different and sure to 
please and we are going to make it an 
affair that you will never forget.” 

Others appointed on the entertain- 
ment committee by Mr. Johnstone are 
Otto R. Sickert, Deutsch & Sickert Co.; 
LeRoy L. LaBudde, LaBudde Feed & 
Grain Co.; Clarence D. Moll, Franke 
Grain Co.; John E. Walsh, Ladish Mill- 
ing Co.; H. W. Kasserow, C. A. Krause 
Milling Co.; D. V. Hales, Hales Milling 
Co.; and Morris J. Mills, M. G. Rankin 
& Co. 

Attendance prizes will again be 
awarded at each of the business ses- 
sions and at the banquet. Many valu- 
able and useful gifts were won by deal- 
ers at last year’s convention and they 
are expecting their luck to repeat. 

Special Program for Ladies 

Special arrangements will be made to 
show the ladies a good time. Bridge, 
games, theater parties and sight-seeing 
tours are on the program and other fea- 
tures are expected to be arranged. The 
ladies will also join the men at the an- 
nual banquet which is to be the social 
climax of the convention. Not a dull 
moment will be allowed during their 
visit to Milwaukee. 

General arrangements for the conven- 
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tion are under the direction of the ex- 
ecutive committee of the Central Retail 
Feed association, including F. Kern, 
Sparta, president; Gus Nietmann, Sulli- 
van, vice-president; J. A. Becker, Mon- 
roe, treasurer and J. L. Kleckner, Neills- 
ville; D. W. McKercher, Wisconsin 
Rapids; M. A. Joshel, Geneva, IIl., di- 
rectors. David K. Steenbergh, secre- 
tary, has charge of local plans in Mil- 
kee. 


EXCELLENT INVESTMENT 

“Inclosed find $2.09 check for one 
year’s subscription to The Feed Bag. I 
feel it is an excellent investment.”—Ed. 
F. Stiles, Platteville, Wis. 


What a quiet, drab old world this will 
be when the sessions are over and con- 
gressmen and representatives go back 
home. 

* * * 

The newspapers will have to promote 
another Dempsey-Tunney fight or go 
out of business because of lack of news. 


opportunity! 


AND GRADER. 


Bert Eesley, Box 363, Fremont, 


“EUREKA” - “INVINCIBLE” 


STEEL-CUT CORN 


will make your business grow faster 


The amount of poultry raised this spring will be enormous. 
Vast quantities of feeds will be needed. Here then is your 


You can make beautiful looking Steel-cut Corn—clean, 
bright, and free from hulls and dust and very precisely sized 
into three grades, if you use the ‘““EUREKA’’ CORN CUTTER 


No machine offers greater money earning possibilities. 


REPRESENTATIVES: 


% H. Morley, Jr., 505 Webster Bldg., Chicago, Ill. 
J. Q. Smythe, 3142 St., Indianapolis, Ind. 


Strong-Scott Mfg. Co., 413 So. "Third St., Minneapolis, Minn. 
Have you had our No 113-B Catalog yet? 


European Branch: 64 Mark Lane, London, E. C. 3, England 


GRAIN CLEANER CO. 
SILVER CREEK.N-Y. 
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In Wisconsin, they’re trying to pass 
an open formula bill. Dealers have 
enough feed bills to worry about with- 
out having one imposed on them by the 
law makers. 

* * * 
POORLY EQUIPPED 
Poor Eve and Adam really were 
In circumstances dire; 
They may have owned a motor car 
But did not have attire. 
*x* * * 
CORNHAY WEAKLY NEWS 

Lem Jones, local feed dealer, was 
cempelled to leave town for several days 
last week when it was rumored about 
that he was the author of the famous 5 
and 10 prohibition law. . 

Jud Perkins accidentally misplaced his 
watch while planting turnips last week. 
He complains that his hired man has 
been taking his time. 

A new junk dealer has started busi- 
ness in town and everybody is repaint- 
ing his car. 

Ira Hicks was awarded first prize by 
the Womans’ Civic club for the best 
work in the recent spring cleaning cam- 
paign. Ira, for the first time in three 
years, cleaned his pipe. 

* %* * 
LUCKY, AT THAT 

Feed Dealer: “Thankful! What have 
I to be thankful for?- I can’t pay my 
bills.” 

Fellow Optimist: “Then, man alive, 
be thankful you are not one of your 
creditors.”—Bagology. 

* * * 
NO SALES FORCE 

Feed Dealer’s Son: “Mother, do they 
handle feeds in heaven, too?” 

Mother: “No, my dear, feed dealers 
are needed to handle feeds.” 

* * * 

Some girls go out for an automobile 
ride and walk home, but most of them 
go out for a walk and come home in an 
automobile. 

* * * 
GOOD SALESMANAGER 

Bran: “If Columbus had been a feed 
dealer he would have done a big busi- 
ness.” 

Middlings: “How do you figure that?” 

Bran: “Because he was always shout- 
ing ‘Sale on! Sale on!” 

* 

A spinster should not be blamed for 
looking under her bed. It is her hope 
chest. 


\ Carefully Sifted for Feed Dealer Consumption L 
: 
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GRAIN CLEANING MACHINERY 


Sherburne, N. Y., Dealers Find Profit 


In Mixing Molasses Feeds 


Thomas P. Gaines & Sons Supply Growing Demand From Own Plant 
Recommend Selling of Sidelines to Help Reduce Overhead Cost 


OLASSES feed wil! prove a tre- 
M mendous asset to any progres- 

sive mixer or large dealer in a 
dairy country in the opinion of execu- 
tives of Thomas P. Gaines & Sons, Inc., 
Sherburne, N. Y. They base their opin- 
ion on a survey of their own business 
and not on second-hand information. 
The Sherburne concern has been oper- 
ating modern molasses feed mixing 
equipment since the first week of last 
December. 

Many Dealers Interested 

Success which followed the addition 
of this line to the general feed business 
of the company was briefly reported by 
Thomas P. Gaines to the January con- 
vention of the Mutual Millers & Feed 
Dealers association at Buffalo. His re- 
marks interested many dealers and The 
Feed Bag has therefore obtained a more 
extended report from Mr. Gaines, as fol- 
lows: 

“It isn’t what you pay for your feed 
that counts it is what your feed pays 
you,” is the reminder that members of 
the Sherburne company have invariably 
given their customers, both new and old, 
particularly when there has been com- 
ment on what seemed to the buyer to be 
the high cost of a particular ration. 
Thus, when the molasses feed depart- 
ment was added, it was planned and op- 
erated on a strictly quality basis, in 
keeping with this firm’s general policy. 

Equipment Easily Installed 

The equipment used in the new de- 
partment arrived in Sherburne late in 
November. Assembly ‘was a simple mat- 
ter due to the plainly worded directions 
accompanying the machinery and only 
the help cf a local plumber and a local 
carpenter was needed to complete the 
installation within a very few days. 
This was an important factor at Sher- 
burne which is distant, relatively speak- 
ing, from any large city where skilled 
machinery erectors are available. Any 
mixer could direct the installation of this 
equipment with the aid of help of aver- 
age nature, Mr. Gaines believes. 

A little to the surprise of the owners, 
the mixing apparatus worked to their 
entire satisfaction from the very first 
day of its installation. No experiment- 
ing was necessary and no batches were 
wasted because of mistakes. The mo- 
lasses feeding device operates on what 
is the equivalent of a percentage basis, 
permitting the proportion of molasses 


to other ingredients to be varied as de- 
sired. This makes it possible for the 
dealer to mix any special ration a cus- 
tomer may desire. 

New Feed Is Popular 

Two bins were constructed to receive 
the feed. The larger one is for the com- 
pany’s mixture, the gmaller for custom- 
ers’ special batches. The opening and 
closing of a slide in the chute leading 
from the mixing machinery determines 
which bin is to receive the feed which 
is being produced. 

Success of the feed was almost instan- 
taneous, so much so that the machinery 
has been run at a rate of production ap- 
proximately 20 per cent above its rated 
capacity, Mr. Gaines says. This has had 
no effect on the equipment as far as can 
be determined, and the excess operation 
is being continued to meet the demands 
cf Gaines’ patrons. 

Store Two Cars of Molasses 

The equipment includes a tank large 
enough to permit the receiving and stor- 
ing of two carloads of molasses at a 
time. Sherburne is subject to below 
zero temperature during the winter 
months and some apprehension was felt 
as to whether cars of molasses could be 
unloaded properly.in such low tempera- 
ture. This fear proved: groundless, and 
in only one instance was it necessary to 
use blow torch heat to hasten the un- 
loading of a car which was a little slow 
in draining toward the end of the un- 
loading process. 

Waste time and lost motion has been 
largely eliminated by the Gaines com- 
pany. All movement is direct and by 
gravity once the ingredients have been 
elevated to the respective storage bins 
in the upper portion of the mill which 
adjoins the Lackawanna railroad with 
its own siding and at the same time is 
on one of the main streets of Sherburne 
with convenient drive-in facilities from 
the highway. 

All Mixes Weighed Twice 

Everything that is needed in mixing 
a particular batch can be weighed on a 
hopper scale before being elevated to 
the mixer. There is a small storage bin, 
holding five tons directly above the mo- 
lasses mixer from which there is a di- 
rect descent into the agitator and down 
to scales from which the finished pro- 
duct is weighed into bags. One man 
watches the bagging while another con- 
veys the bags to waiting trucks or a 
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place of storage. 

Mr. Gaines says that his molasses feed 
comes through without lumps, using 
trom 160 to 240 pounds of molasses to 
each ton of complete ration. It was 
found the cost of operating the complete 
equipment, including the mixer, agitator 
and molasses pump figured only 20 cents 
per 100 pounds at a three cent k. w. 
electric power rate. Sales are made at 
the same price as the Grange League 
federation, which also has a mill and 
warehouse at Sherburne, offers its mo- 
lasses feed. 


Firm Has Two Branches 

The Gaines company has two branch- 
es, one in Poolville, six miles distant, 
and one in Hubbardsville, ten miles dis- 
tant. Molasses feed is produced at 
Sherburne for both these plants on a 
milling in transit basis. This arrange- 
ment has been found most satisfactory, 
and has required the installation of only 
one Miracle cold molasses process mix- 
ing unit, manufactured by the Anglo- 
American Mill Co., 270-300 Kennaday 
avenue, Owensboro, Ky. 

Mr. Gaines believes it wise for the 
dealer to go into a reasonable number 
of side lines to reduce his overhead. In 
the Gaines store ample stocks of flour, 
fertilizer, paints and varnishes, binder 
twine and some other products, not usu- 
ally found in feed mills were noted and 
the firm handles coal and a complete: 
line of lumber and of building material. 
The company also produces a dog food 
which is known as “Gaines Meat & Milk 
Meal,” and is now being shipped to eight 
or ten states. 

Offer Service to Feeders 

The officials of the company show an 
unusual knowledge of the affairs of 
their customers. They know where they 
live, all about their farms and livestock, 
and are never too busy to give an hour 
or more, if necessary, to aiding a cus- 
tomer in solving a problem of herd care, 
production or finance. Equally good 
service is rendered those who buy poul- 
try feeds. 

Sixteen months ago the company an- 
nounced a cash discount and credit 
plan in keeping with the policies which 
have been advanced in The Feed Bag. 
The letter explaining this plan is repro- 
duced herewith. 

Encourage Cash Buying 

“IT take this means of announcing to 

my friends and patrons that beginning 
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Woodworth 
& Co. 


MINNEAPOLIS, MINN. 


Offer a complete 
line of 


Millfeeds 


Oil ana Cotton 
Seed Meals 
either straight 


or mixed 


cars 

Large warehouse facili- 
ties and complete 
stocks insure prompt 

shipment. 


Grain 


We offer: 


Oats, 
Corn, 
Rye, 
Barley 


Chicken Wheat 


Write, wire or phone 


ATLANTIC 4593 
FOR PRICES 


Try Us. 


You will like our service 


January 2 there will be a change in the 
present firm name. Papers have been 
filed with the secretary of state to form 
a corporation known as Thos. P. Gaines 
& Sons, Inc. Under this heading all fu- 
ture business will be transacted and it 
will be our aim to maintain and im- 
prove where possible our present serv- 
ice, and sell our merchandise at prices 
that are consistant with this service and 
a standard of highest quality through- 
out. 

“We will however adopt a new credit 
policy which will be put into effect on 
January 2. 

“Credit is a commodity that should 
be paid for by the user, as it is a serv- 
ice rendered for his benefit and should 
not be borne by the man who is not in 
need of and does not ask for this serv- 
ice. 

“Under our present credit system we 
have allowed a discount of $1.00 per ton 
on all feeding stuffs if paid for in full 
within 30 days from time of purchase, 
or from one milk check time until the 
next. We will continue to carry out this 
same policy except that we will go one 
step farther and give an additional dis- 
count of $1.00 per ton for spot cash or 
a total discount of $2.00 per ton for 
cash with order or at time of. delivery. 
The cash price on all feeds will there- 
fore be reduced $1.00 per ton January 


2. For example our terms based on a 


commodity selling at $50.00 per ton as 
follows: 

“Charge Price, 2,000 Ibs. Feed, $50.00. 

“30 Day Price, 2,000 Ibs. Feed, $49.00. 

“Spot Cash Price, 2,000 Ibs. Feed, 
$48.00. 

“This special discount will also be 
passed on to our accounts receivable 
customers who have open book ac- 
counts, also to those owing bank notes, 
in the form of a credit. For instance, 
a customer owing an account wishes to 
take advantage of our cash $2.00 per 
ton discount may do so by paying cash 
for his feed at the time of purchase, at 
the prevailing charge price. Instead of 
giving him a cash discount, a credit 
memorandum for all feed purchased will 
be issued once a month to apply on his 
book account or on his bank note when 
due. If he wishes to charge his feed 
for 30 days and pay same from his milk 
check a credit of $1.00 per ton will be 
applied to his old' account or bank note. 
It will be necessary, however, to save 
all cash sales slips which will be cus- 
tomer’s record for discount credit due 
at the end of each month. 

“In this manner we hope to render a 
just service and establish a credit pol- 
icy that is fair to all classes.” 


MECHANICSBURG COOP. EX- 
CHANGE CO., Mechanicsburg, Ohio, 
has installed a feed mill. 


GLUTEN FEED 


20 % Protein 
“Builds Bigger Business” 


a conditioner and appe- 
tizer. 


Order Sweetened Douglas 
Corn Gluten Feed today 
in straight or mixed cars. 
Samples and further in- 
formation gladly fur- 
nished. 


SWEETENED EALERS are getting 


Sweetened Douglas Corn 
Gluten Feed. Two especi- 
ally good ingredients for 
dairy, poultry, and hog ra- 
tions are combined in a 
convenient form to add to 
any ration, whether home 
mixed or manufactured. 


Durham Cane Feed Molasses which is used to sweeten 
Douglas Corn Gluten Feed adds palatability, acts as 


more business with 


One Dealer Trebled his 
business on Gluten Feed 


“For the last four years we have 
handled about a car of gluten feed 
per year, but with 1927-1928 we - 
sold three cars Sweetened Douglas 
Corn Gluten Feed and have no doubt 
that our business on this feed. will 
increase. Trade well pleased with 
Sweetened Douglas Corn Gluten 
Feed and enjoying a nice repeat 
business.’’-—Chase Lumber & Fuel 
Co., Dane County, Wisconsin. 


PENICK & FORD, Ltd., Inc. 


Cedar Rapids, Iowa 
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Eastern Federation 
Plans Meeting 

On Thousand Isles 
June 27, 28 


HE 13th annual convention of the 
Eastern Federation of Feed Mer- 

chants will be held on June 27 
and 28 at Alexandria Bay, N. Y., in the 
heart of the Thousand Islands. The ex- 
ecutive committee made a careful 
vey of 10 convention 
making a final choice. 

Ideal Convention Place 

The Thousand Islands are often called 
the “Playground of the Gods”. They 
range in size from several miles to tiny 
points of rock and many of them are 
magnificent beyond description. They 
are clustered in the glorious St. Law- 
rence river where that mighty stream 
starts on its dash from Lake Ontario 
to the sea. 

To this “Venice of America’, thou- 
sands upon thousands of pleasure seek- 
ers and lovers of nature at its best, come 
each year. One never tires of its gran- 
deur, each visit opens new and delight- 
ful vistas of beauty. It is expected 
that feed merchants from all parts of 
the East will attend the convention in 
unprecedented numbers. 

Headquarters will be at the Thousand 
Island house which commands an unob- 
structed view of the Thousand Islands. 
William H. Warburton, president and 
manager, will be a genial host. 

Arrangements Will Please All 

“Nothing will be too good for your 
members and their families while they 
are here,’ he wrote. “The hotel will 
be yours and all of the recreational fa- 
cilities of Alexandria Bay are at your 
disposal.” The hotel has a fire sprink- 
ler system throughout, making it fire- 
proof and safe. Reservations are al- 
ready beginning to come in for rooms 
and members are urged to write direct 
to the hotel as early as possible. Special 
rates have been granted to delegates at- 
tending the convention. Rooms without 
bath, $6.00; with bath, $7.00 and $8.00. 
All on the American plan which includes 
meals. 

The convention will be opened on 
Wednesday, June 26, at 7 p. m., with a 
meeting of the board of directors and 
members of the convention committees. 
All of the plans for the meetings will be 
discussed and last minute arrangements 
completed so that on the following 
morning there will be no delays or dis- 


sur- 


centers before 


appointments. 

At 9 p. m., the board of directors will 
hold an executive ses8ion to draft a for- 
mal program for the succeeding year. 
It is expected that some interesting and 
important developments will result from 
the discussion. 

Meetings Start Early 

The formal convention activities will 
begin early in the morning on Thurs- 
day, June 27. A _ breakfast conference 
will be held at 8 a. m. at which all mem- 
bers will be welcome. There will be a 
brief address and announcements about 
the membership drive which will be con- 
cluded on the final day of the conven- 
tion. 

The business session will be called to 
erder at 9:30 a. m., with Pres. W. San- 
ford Van Derzee, Albany, N. Y., wield- 
ing the gavel. Reports will be made by 
the officers and an annual address de- 
livered by the‘president. The treasurer, 
Frank T. Benjamin, Canastota, N. Y., 
promises to give a report that will be 
enthusiastically received, because it will 
show a substantial balance with all bills 
paid. For several years past, the treas- 
urer’s report has been in the red and 
therefore disappointing to our progres- 
sive members. 

Committees will be appointed to 
transact the business of the convention 
and announcement of the forward look- 
ing program will be made. While defi- 
nite action on the program will be de- 
layed until the following day it will be 
outlined so that members may make 
suggestions. 

Women Will Be Entertained 

While the men are talking shop, the 
women guests will enjoy a motor bus 
trip along the picturesque St. Lawrence 
river to Clayton, returning to Alexan- 
dria Bay by. way of Watertown where 
a brief ‘stop will be made to ‘permit 
visits to the shops. 

Prof. F. B. Morrison, New York State 
College of Agriculture, Ithaca, will be 
the only speaker on the morning pro- 
gram, using the subject, “Vitamins and 
Minerals and Their Importance in 
Feeds”. Professor Morrison spoke at 
the concluding session of the Bingham- 
ton convention and was besieged with 
questions for nearly two hours. Many 
members have asked that he speak again 
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W. A. Stannard, the ‘tpep man’jof!the 
Eastern Federation of Feed Sardines.” 


at the summer meeting. 

“We are proud that we can announce 
Professor Morriscn as feature speaker,” 
said Melvin Horton, Peekskill, N. Y., 
chairman of the program committee. “It 
is a great personal tribute to him and an 
unusual opportunity fcr every member 
to again meet one of the outstanding 
feeding experts of the country.” 

Round Table Discussion 

Opportunity will be given to ask ques- 
tions and a round table discussion on 
dairy feeding and feed composition will 
be conducted, at which Professor Mor- 
rison will preside. 

“No retail feed merchant who desires 
to render proper service to his trade 
should miss meeting Professor Mo- 
rrison,’ President Van Derzee said. 
“The book, Feeds and Feeding, cf which 
he is co-author, is recognized as stan- 
dard by agricultural colleges in every 
state. His talk will supplement the 
book and bring it up to the minute with 
the latest developments in the science 
of feeding.” 

A luncheon conference will be held at 
12:30 at which there will be music, sing- 
ing and_a brief address. The speaker 
and his subject will be announced later. 
The ladies will return from their motor 


trip in time to join the members at the 


luncheon. 
Boat Trip Among Islands 

An enjoyable boat trip among the is- 
lands has been arranged fcr the after- 
noon. This will start at 2 p. m. The 
large boats accommodating 50 or more 
passengers will each have a guide and 
will cruise in and out among the islands 
in both the American and Canadian 
waters for more than 45 miles. A mem- 
ber, who investigated the boats before 
a decision was made to include the tour 


(Continued on Page Thirty-three) 
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Miracle King Sweet Feed Unit 


A new and complete SWEET FEED 
SYSTEM at a very moderate price. 


Making your own sweet feeds will give you a greater profit than any other kind of milling. 


If you are already running a feed mill here is the way to more than double what you are 
now making. 


MIRACLE KING CUSTOM UNIT—Price only $1375.00 


One room, one man, one belt, self-contained. 


If you already have a feed grinder you will only need the Molasses Process, which is 
sold separately for only $950. 


The Miracle Molasses Process has proven remarkably successful all over this country. 
It is operating at several points where the temperature this season has been from 30 
to 40 degrees below zero. 


It makes better molasses feeds than can be made in any other way. The molasses is 
thoroughly rubbed into the feed, not just plated on the outside as does the hot process. 
Feed made by this process comes out dry and does not cake in the bag. It is simple. Any 
intelligent man can make the best of sweet feeds. Here is the biggest money making pro- 
position ever offered the feed miller. It will put you far ahead of your competitors. It 
will bring you the business you have been trying to get. 


Write at once for our booklet just off the press “THE MIRACLE KING SWEET FEED 
UNIT”’. 


THE ANGLO AMERICAN MILL COMPANY 


THE WORLD’S LARGEST BUILDERS OF GRAIN GRINDING MACHINERY 
270-300 KENNADAY AVE. OWENSBORO, KY. 


Page Eighteen THE FEED BAG—MAY, 1929 


: 
= 
| 
| 
} | 
| | 
| 


Now Is Opportune Time for Dealer 


To Join His Association 


Should Consider Benefits He Is Missing by Putting Off Application 
Records of Feed Organizations Prove Membership A Good Investment 


trade are arranging for their an- 

nual conventions. Fellow trades- 
men and competitors are enthused about 
these events and are making plans to 
attend. Every feed dealer who does not 
belong to some feed organization should 
spend, at this opportune time a few 
minutes of serious reflection on the 
question of why he is not a member. 

It’s Best to “Hang” Together 

Reasons by the carload favor mem- 
bership in an association, while few if 
any objections can be found. A feed 
dealer who spends every minute of his 
time in his establishment and keeps his 
nose to the grindstone often develops a 
lone complex. He loses that sense of 
power which comes from the realization 
that the feed industry comprises thou- 
sands of loyal, hard working fellows. 
When he is oppressed by laws and re- 
strictions and competition crowds him 
to the wall he feels there in nothing to 
be done and that he must bear it all 
with a smile. 

This same dealer finally decides to at- 
tend one of the annual conventions held 
by a feed association in his territory. 
He lays aside his daily duties, gets into 
his Sunday clothes and motors to the 
convention city. There he is agreeably 
surprised. Instead of a handful of fel- 
low dealers he finds hundreds assem- 
bled. They smile, shake hands with him, 
and talk about their problems which he 
discovers are similar to his own. Al- 
most in one sweep his helplessness dis- 
appears. He feels a new sense of power, 
a new pride in his industry, and he rea- 
lizes that by working together the feed 
industry can win for itself, and the indi- 
viduals who compose it, enjoyable busi- 
ness conditions and prosperity. 

Exchanging Ideas Profitable 

It has been appropriately pointed out 
that when two men meet and exchange 
a dollar, each has only one dollar, but 
when two individuals get together and 
exchange ideas, each of them has two 
ideas. Membership in an association 
brings a feed dealer in continual con- 
tact with others engaged in the same 
industry. It gives him an opportunity 
to learn how they do things and one 
new method learned in this way and 
applied to his business may pay his 
membership fees tenfold in greater pro- 
fits. An association enables the feed 
dealer to enjoy the privilege of hearing 


\ organizations of the feed 


speakers who have valuable information 
to impart. It would be almost impos- 
sible for an individual to call a great 
feeding authority, for instance, into con- 
ference in his own store or home \with- 
out entailing considerable expense. 

In these days of numerous legislative 
restrictions which are placed upon busi- 
ness, it is of vital necessity for every 
industry to unite and protect its own in- 
terests. The best and most effective 
method is by forming an association. 
What could a lone feed dealer do before 
his state legislature or Congress at 
Washington if he felt that some law 
would injure his business and do him 
an injustice? His voice would be like 
the dropping of a pin in a desert. But 
if this same feed dealer were backed by 
a large representation and could point 
to the support of his industry he would 
be given a hearing. Many cases of the 
success of associations in suppressing 
unfavorable legislations are on record 
in the feed industry. 

Curbs Unfair Competition 

One of the greatest menaces to le- 
gitimate business is unfair competition. 
This includes the price cutter and the 
man who has no regard for ethics or 
square dealing. When an individual has 
a competitor of this rank it is almost im- 
possible for him to operate at a profit 
and enjoy his business. If a dealer be- 
longs to an association he can take this 
matter up at one of the meetings where 
it can be diplomatically handled. If the 
irresponsible dealer can be brought to 
the meeting he can usually be won over 
by the efforts of an organized group to 
fair trade practices. 

Feed organizations can also foster 
movements which will bring greater 
profits to each individual member. Ex- 
amples of this type of work ‘afe the co- 
operative movements of dealers in the 
Middle West and East in changing to a 
cash basis. Whole counties have joined 
hands to make their territory credit 
proof and thus avoided the difficulties 
which would have arisen if merely one 
dealer sold for cash only and the other 
across the street took trade away from 
him by extending liberal credit. 

Fight “Car Door” Selling 

Records of various feed organizations 
throughout the United States prove that 
an association will achieve benefits for 
its members which will more than re- 
pay the dues which it costs them to be- 
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long to it. The Eastern Federation of 
Feed Merchants has played an impor- 
tant part in the retail feed trade of the 
eastern states for the past 13 years. It 
was organized shortly after the outbreak 
of the world war. After the great con- 
flict business, as every dealer knows, 
slumped badly. When contracts were 
broken and terrific losses were sustained 
by the retail dealers of the East, ef- 
forts of the federation helped tide them 
safely over the depression. 

“IT know the value of the federation,” 
one dealer reported at a recent conven- 
tion. “I had a small retail plant and 
suffered with the rest. One day I re- 
ceived a check for more than $400 from 
the federation. That will pay my dues 
for 20 years.” 

The organization also conducts a ra- 
dio broadcasting program in which the 
farmers are acquainted with the import- 
ance of the feed dealer and urged to pat- 
ronize him. Members, through their or- 
ganization, have launched a valiant fight 
against car door competition and are 
winning the battle. Lone handed and 
unorganized, the feed dealers of the 
East would certainly find it difficult to 
compete against the car door method of 
selling. Many members have reported 
that the success in this event alone has 
more than paid for the dues and time 
and effort which they gave to their or- 
ganization. 

Two Growing Organizations 

Another organization which has 
proven what it can do for its members 
is the New England Retail Grain Deal- 
ers association. It is only a little more 
than a year old but has already brought 
benefits to its dealers by intensive work 
in analyzing the credit situation, deal- 
ing with price cutting competition and 
the introduction of an efficient account- 
ing system for feed stores. The dash 
and earnestness with which the New 
England Retail Grain Dealers associa- 
tion has started indicates that it will 
continue to gain more and more benefits 
for its members. Any dealer who does 
business in the territory it serves should 
not hesitate to join. 

The Central Retail Feed association 
is a third organization which has dem- 
onstrated its value to the feed trade by 
consistant service in its behalf. It has 
fostered the organization of district deal- 
ers’ clubs throughout its territory and 
many are now in existence and success- 
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GROW-ALL—the new Chapin Kernel 
feed for intermediate chicks—speeds them 
to healthy, active maturity with much less 
work and feed-cost. 


GROW-ALL is more than a feed. It’s 
a New Way of growing chicks that does 
away with expensive guesswork feeding of 
mash and scratch, cuts down death-loss 
and increases the poultryman’s profit by 
cutting out waste. 


Each Kernel of Grow-All is like every 
other Kernel. Each contains the same 
rightly-balanced amount of 17 long- 
approved feeds and minerals—steam- 
cooked, toasted, sterilized. 


So Easy To Feed 


Poultrymen find it hard to telieve 
there’s so little work connected with feed- 
ing Grow-All—so few feeding-directions 
to be followed. Only work is to re-fill 
hoppers and water-fountains when empty. 


No compulsory feeding by the clock; 
no tiresome mixing of mashes, no scratch- 
feeding, no spilling into litter where feed 
may become infected—or wasted. 


**From Chick to Laying Hen’’ 


There are three Chapin Kernel feeds: 


START-ALL is made in small Kernels, 
with Cod-Liver Oil added just before ship- 


For Your Poultry-Raisers 


This New and Better Way 
Of Growing Chicks 
With Grow-All 


ping It is a complete ration for baby- 
chicks, in all seasons, with er without 
sunlight. 


Chicks eat only 3/5 as much Start-All 
as they do of ordinary feed—and reach 
6 to 8 weeks at cost of 6% to 8c per 
chick. 


GROW-ALL is also made in small 
Kernels, but contains no Cod-Liver Oil. 
Start feeding Grow-All at 6 to 8 weeks 
keeping feed in hoppers continuously. No 
scratch grain needed. 


LAY-ALL made in large Kernels, 
without Cod-Liver Oil, gives the layer the 
ideal feed for maintenance and egg- 
production. 


Average W. Leghorn flock eats only 
16 lbs. of Lay-All, daily, per 100 hens, 
and produces more eggs than 25 to 30 lbs. 
of ordinary mash or mash and scratch. 


All three Kernel feeds can be fed with 
same good results to turkeys, ducks, geese, 
guineas, pigeons and pheasants. 


Nine leading poultry journals are telling 
the story of Chapin Kernels every month 
—urging poultrymen to “ask your feed- 
store man’’. It will pay you to secure 
the exclusive sale of Chapin Kernels in 
your territory. 


CHAPIN & COMPANY 


HAMMOND, INDIANA 


MAKERS OF UNICORN DAIRY RATION FOR 23 YEARS 
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fully solving their local problems. Many 
of these local groups are now enjoying 
more business and greater prosperity 
following cooperative movements in 
changing to a cash basis. Studies of 
power and grinding costs have been 
made by the association and it has sub- 
mitted reports on these problems at its 
various conventions. It has created a 
spirit of good fellowship among the 
dealers in its territory and price cutting 
and unfair competition have been re- 
duced to a minimum. The dues paid by 
its members have returned big divi- 
dends. 
Encourages “Cash Basis” 

Further evidence of the value of an 
association may be obtained from the 
records of the Mutual Millers & Feed 
Dealers association. It has been re- 
sponsible for helping to change the busi- 
ness of many of its members from a 
credit to a cash basis and has also spon- 
sored cooperative movements similar to 
those of the Central Retail Feed asso- 
ciation. The Mutual Millers have 
worked consistently against unfavorable 
legislation in the feed trade and have 
been successful in their efforts. Busi- 
ness conditions have been improved and 
unfavorable competition reduced by this 
association. Its members also agree that 
the dues which they have paid into its 
treasury have been paid back many 
times over. 

These major organizations of retail 
feed dealers have demonstrated what an 
association will do. Many other organi- 
zations—local, county, state and na- 
tional—can point back to similar good 
records. Every dealer should belong to 
one or more of these for it will pay him 
both financially and morally. 


A. D. ADEN, Lincoln, Neb., has 
opened a feed and produce store in 
Wayne, Neb. 


T. VANDENOVER, Minneapolis, 
formerly secretary of the Southern Min- 
nesota mills, has joined the staff of the 
International Milling Co. as sales exec- 
utive. 


H. M. REITZ, Black Creek, Wis., has 
purchased the flour and feed store of T. 
M. McNely 


CARGILL ELEVATOR CO., Min- 
neapolis, has purchased the Broker ele- 
vator at Frazee, Minn., and retained D. 
L. Durkin as manager. 


J. J. MULLANEY CO., Sioux City, 
Ia., has opened a new department for 
the manufacture of poultry feeds and 
pig meal, which will be sold under .the 
trade name of Peerless brand. The firm 
has been in business in Sioux City for 
over 35 years. 
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McClaran Hatchery and Feed Store 
Is Successful Combination 


“Double Team Instead of Single Horse” Now Pulling for Profits 
Big Trade Developed Concentrating on One Brand of Mixed Rations 


or a hatchery and a feed store, to 

obtain a larger volume of poul- 
try business, has been suggested in var- 
ious issues of The Feed Bag. “Joe” T. 
McClaran, Corydon, Ind., is among the 
many dealers who have tried this plan 
and profited. 

Mr. McClaran is proprietor of the 
Sunshine Hatcheries, famous for high 
quality chicks and generous, helpful 
service. The idea of combining a feed 
store with the business of selling chicks 
occurred to him about two years ago. 
During his previous experience with the 
hatchery he discovered that his work 
kept him in actual contact with the 
farm customers from June until January 
or February only. A gap of three 
months was unbridged and _ prospects 
cooled in the meantime. But now 
the Sunshine Hatcheries and McClaran’s 
Feed & Supply House do business 12 
months out of the. year and much more 
of it and keep up a continual contact 
with the trade. A team instead of a 
single horse is pulling for profits. 

Handles One Line 

McClaran’s Feed and Supply House, 
which was started in 1927 as a sister en- 
terprise to the hatchery, furnishes all of 
the needs of the home establishment and 
also supplies hundreds of customers’ 
flocks which have been built from the 
firm’s chicks. A fundamental policy was 
adopted at the outset. One reliable com- 
mercial feed was selected, concentrated 
upon, pushed to the limit, and backed 
by a guarantee of “satisfaction or 
money back.” The feed store adjoins 
the hatchery office and farmers who 
come to consult Mr. McClaran and his 
staff about chicks are attracted by the 
conspicuously displayed bags in the win- 
dows and in front of the building. But 
the greatest number of sales are not 
made at home by the firm. An exten- 
sive system of field work and sales can- 
vassing has built a remarkable volume 
in poultry feed business. 

Gives Free Service 

Mr. McClaran, who possesses a thor- 
ough knowledge of poultry raising and 
successful feeding methods, spends 
much of his time calling upon the farm- 
ers. He helps them develop the flock 
from baby chicks to profit-producing 
hens. When Mr. McClaran is unable 
to make the rounds or the season is 
busy, he engages an extra poultry ex- 


~ BINATION of a chick agency 


on 


This is chick, feed and poultry supplies headquarters at Corydon, Ind. The feed and 
supply business was added to the hatchery two years ago and has proved profitable. 


pert to assist him. The farmers receive 
free service, which includes culling, sug- 
gestions for feeding and housing and) in- 
formation on various details of poultry 
raising. 

Service Pays Well 

“We stand back of every bag of feed 
that we sell and it must give entire sat- 
isfaction. If any feeder has any trouble, 
no matter from what source, we go out 
and see him and his flock and render 
every assistance we can to get him go- 
ing right again. The results from this 
sort of work are wonderful. The more 
time a dealer can spend out in the field 
the more money he can make for both 
himself and the poultry farmer.” 

In addition to producing baby chicks 
and seiling feeds Mr. McClaran stocks 
a general line of poultry equipment. 
This plan is convenient for his custom- 
ers and is a profitable sideline. Folks 
who buy chicks from the Sunshine 
Hatcheries naturally need _ brooders, 
feeding troughs and other equipment. 
Good supplies insure greater success 
with the flock, and Mr. *McClaran, 
rather than recommending other places 
where equipment may be purchased, 
stocks it himself, brings more customers 
to his store and reaps a satisfactory pro- 
fit. 


Canvasser Solicits Trade 


Feed sales are also increased by a 
canvasser who goes over the territory 
every three month, solicits new cus- 
tomers, corrects misunderstandings that 
may have arisen from past transactions 
and wins back the patrons who are 
falling away. Mr. McClaran finds that 
some farmers are continually changing 
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around and trying different feeds with 
the hope of getting better results. One 
of the duties of the canvasser is to prove 
to this type of customer that the feeds 
which he sells are the best profit pro- 
ducers. He must get the patron to 
stand by his brand and remain com- 
pletely sold on it. Some business is 
lost, of course, but the salesman re- 
places it with new and larger volume. 
His work is backed by the free service 
offered by McClaran’s Feed and Supply 
House and the firm’s own “Satisfaction 
or Money Back Guarantee”. 
Recommends Chick Agency 

Stores which are not in a position to 
operate a hatchery should take the agen- 
cy for some reliable chickery, Mr. Mc- 
Claran advises. 

“If I managed a feed store only,” he 
says, “I believe I would want to handle 
baby chicks in season, as there is some 
money to be made at it and it surely 
is a drawing card, for nothing will at- 
tract more attention than a live flock of 
baby chicks in a window display.” 

The Sunshine Hatcheries are among 
the leading chick producing establish- 
ments in Indiana. Their total capacity 
is 130,000 eggs and the grounds about 
the offices and other buildings are sur- 
rounded by a large acreage including 
a breeding farm where high quality 
strains of poultry are developed. Mr. 
McClaran is ably assisted by his wife 
and several robust young sons who are 
following in the footsteps of their father 
in the poultry raising and feed business. 
The Sunshine Hatcheries are enrolled 
in the International Baby Chick asso- 
ciation and the Indiana State Poultry 
association. 
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Quality and 
Service 


ata 


Reasonable Price 


Form an Unbeatable Combination 


MINNEAPOLIS MILLING CO. 


MINNEAPOLIS, MINN. 


a NEW CHAMBER OF COMMERCE 
PHONE ATLANTIC 1521 


OUR WISCONSIN REPRESENTATIVES 
WILL GLADLY SERVE YOU 


W. H. MANN, Oconto, Wis. 
©. E. ROOTH, Minneapolis, Minn. 
A. E. WEDIN, La Crosse, Wis. 

J. S. DOUSMAN, Fond du Lac, Wis. 
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Beaver Dam District Dealers Club 


Starts Series of Meetings 


Legislation, Many Angles of Feed Business Discussed April 23 
Kern, Steenbergh Speak; Kilpatrick Explains 


HE snow has melted from Wis- 

i consin highways. Spring feed 

business has not materialized as 
expected but seeds are moving and feed 
dealers are again holding their local get- 
together meetings. 

One of the first of these gatherings 
was that of the Beaver Dam _ District 
Dealers club of the Central Retail Feed 
association which was held at the Rogers 
hotel, Beaver Dam, Wis., Tuesday even- 
ing, April 23. The meeting was held 


on call of Colby Porter, Fox Lake, 
chairman, and John Hull, Markesan, 
secretary. L. J. Hartzheim, Beaver 


Dam, made arrangements for the dinner 

and that Larry is some “fixer” is testi- 

fied by the fact that a good turkey din- 

ner, with all the trimmings, was served. 
Kern, Steenbergh Speak 

Chairman Porter called the meeting 
to order following the dinner and intro- 
duced F. Kern, Sparta, president of the 
Central Retail Feed association. Mr. 
Kern commented on the good attend- 
ance which the meeting had attracted. 
There were 35 dealers present. He said 
the good attendance indicated that there 
was a real desire for greater friendliness 
and a better type of competition among 
feed dealers. “Speaking of competition,” 
President Kern pointed out, “feed deal- 
ers could learn a lesson from their far- 
mer customers as no farmer would try 
to sell a hog for $9.00 just because his 
neighbor had sold one for $10. Farmers 
are interested in having their neighbors 
prosper as well as in prospering them- 
selves.” 

David K. Steenbergh, Milwaukee, 
managing editor of The Feed Bag and 
secretary of the Central Retail Feed as- 
sociation, described feed legislation pend- 
ing at Madison and explained plans for 
the association's convention to be held 
at Milwaukee, June 4 and 5. An ar- 
ticle about the convention is published 
on another page of this issue of The 
Feed Bag. The legislation referred to 
was bill No. 636-A, which would re- 
quire that all feed be sold on an open 
formula basis in Wisconsin. 

Open Formula Law Opposed 

Bill No. 636-A is exactly the same as 
bill No. 74-S which was recently de- 
feated in the Wisconsin senate. No 
spontaneous farmer or feeder demand 
for open formula feed legislation was 
revealed to the senate and it is hard to 
understand why such a proposed law 


has now been introduced in the assem- 
bly. The Central Retail Feed associa- 
tion is opposing passage of the bill be- 
cause it would result in increasing the 
cost of feed to Wisconsin farmers be- 
cause of the special arrangements man- 
ufacturers would be required to make 
in order, to sell feed in the state. The 
law could not be enforced and its pas- 
sage would open the door to fraud and 
misrepresentation in the selling of feed 
to Wisconsin farmers. It would create 
a standard for feed buying which is im- 
possible to check and therefore unreli- 
able for the farmer to depend upon in 
making his purchases. 

The only regularly scheduled speaker 
was H. V. Kilpatrick, of the sales de- 
partment, Waukesha Motor Co., Wau- 
kesha, Wis. The Waukesha Motor Co. 
manufactures heavy duty gasoline en- 
gines for trucks, busses and industrial 
purposes and Mr. Kilpatrick discussed 
the application of 30 to 80 h. p. engines 
for feed grinding and mixing. 

Gasoline Vs. Electric Power 

Mr. Kilpatrick quoted from a _ table 
showing the comparative cost of gaso- 
line engine and electric power. The 
table revealed that a 30 h. p. gasoline 
engine, with gasoline selling at 14 cents 
per gallon, would cost 50 cents per 
hour to operate as compared with 79 
cents for an electric motor with the 
rate 3 cents per k. w. h. The electric 
motor cost would be $1.04 with a 4 cent 
rate or $1.30 with a 5 cent rate. The 
gasoline engine cost would be 57 cents 
per hour if the gasoline cost 15 cents 
per gallon. With a 50 h. p. gasoline 
engine, the cost per hour would be 59 
cents with 10 cent gasoline, 72 cents 
with 12 cent gasoline, 84 cents with 14 
cent gasoline, 95 cents with 16 cent gas- 
oline, and $1.06 with 18 cent gasoline. 
The cost with a 50 h. p. electric motor 
would be $1.31 at 3 cents per k. w. h., 
$1.74 at 4 cents per k. w. h., and $2.20 
at 5 cents per k. w. h. 

Mr. Porter, Mr. Hull, I. K. Mayr, 
Beaver Dam; L. D. Williams, Beaver 
Dam and Mr. Hartzheim joined in a 
discussion of the “pros and cons” of sell- 
ing feed on a strictly cash basis. Mr. 
Porter said that in his experience it was 
much easier to refuse credit than to col- 
lect accounts. He reported that he is 
well satisfied with his experiences in 
operating on a cash basis but that he 
is now permitting some farmers to give 
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Gas Power Costs 


him bankable six per cent notes for feed 
purchases. 
“Cash Basis” Experience 

Mr. Hull is also operating satisfac- 
torily on a cash basis. He makes no 
exceptions to his cash terms other than 
to accept checks which he will hold for 
a Stated period of a few days as an ac- 
commodation to his customers. He 
said that he often has from $800 to 
$1,000 in checks of this type which he 
holds until the farmers receive their 
creamery checks on the 17th of each 
month. One or two farmers who do 
not have checking accounts are per- 
mitted to redeem their checks with cash. 

Of the Beaver Dam dealers, Mr. Wil- 
liams and Mr. Mayr operate on a cash 
basis, Mr. Hartzheim does not. Mr. 
Hartzheim said that he believes the 
cash basis is ideal for the feed industry 
but that he does not think it advisable 
to make a change in his case. He re- 
ported that he is very careful in extend- 
ing credit and has about 50 credit cus- 
tomers who never fail to pay their ac- 
counts every 30 days. Mr. Mayr point- 
ed out the value of having signs an- 
nouncing “Terms Strictly Cash” in ‘all 
cash basis stores. 

Cost of Handling Credit 

The cost of keeping a record of credit 
transactions was commented on in a 
few closing remarks by President Kern. 
“We made an analysis of oun business 
for one day on Saturday, April 20, for 
example,” Mr. Kern said, “and on that 
day our cash feed sales amounted to 
$574 and our cash grocery sales to $165. 
We also wrote out sales slips for 301 
separate charges and received $1,900 paid 
on account. Our credit losses are very 
small but you can see from our experi- 
ences in this single day that we spent 
an awful lot of time, which means 
money, in taking care of our credit cus- 
tomers. This money could be saved to 
ourselves and our customers if we oper- 
ated on a cash basis. The actual cost 
of handling credit is something many of 
us overlook.” 

The club decided to hold its next 
meeting at Ripon where arrangements 
will be handled by H. O. Nash and O. 
C. Turner. The date for the meeting 
will not be selected until after the Mil- 
waukee convention of the Central Retail 
Feed association and notices will be 
sent to all dealers in the territory in 
ample time before the meeting. 
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THEWISCONSIN 
AAGRICULTURIST 


March 18, 8929 


SELECTED 


Nationally Known 


Advertisers 


The Wisconsin Agriculturist is recognized by the nation’s leading firms as a means of selling to the Wisconsin 


farm market. 


The list published below, comprises just some of the nationally known companies who are 


helping dealer sales among farmers by advertising in The Wisconsin Agriculturist now. 


A PARTIAL LIST OF THE WISCONSIN AGRICULTURIST ADVERTISERS 
* Feed and Allied Products are Marked with an Asterisk * 


A C Spark ay Company 
(A C Spark Plugs) 

Advance-Rumely Thresher Co. 
(Farm Machinery) 

Aermotor Company 
(Windmills) 

American Rolling Mill Company 
(Armco Ingot Iron) 

*Amtorg Trading Corporation 
(Hog Remedy) 

Bayer-Semesan Company, Inc. 
(Semesan Be! & Ceresan) 

Buckeye Traction Ditcher Co. 
(Traction Ditcher) 

Buick Motor Company 
(Buick Motor Cars) 

Burgess Battery Company 
Batteries) 

J. I. Case T. M. Company 
(Farm Machinery) 

Caterpillar Tractor Company 
(Caterpillar Tractors) 

Champion Spark Plug Company 
(Champion Spark Plugs) 

Chevrolet Motor Corporation 
‘Chevrolet Motor Cars) 

Chrysler Sales Corporation 
(Chrysler Motor Cars) 

Crosley Radio Corporation 
(I[cyball Refrigerators) 

Deere & Company 
(Farm Machinery) 

DeLaval Separator Company 
(Cream Separators) 


Ask your dealers, Mr. Manufacturer! 


Fels & Compan 
(Fels-Naptha Soap) 
Firestone Tire & Rubber Company 
(Firestone Tires) 
Fisher Body Corporation 
(Fisher Bodies) 
Gehl Bros. Mfg. Company 
(Silos, Manure Spreaders) 
*General Laboratories 
(B-K) 
Gillette Rubber Company 
(Gillette Tires) 
Goodyear Tire & Rubber Company 
(Goodyear Tires) 
*Gulf Crushi Company 
(Reef Brand Oyster Shell) 
Haag Brothers Company 
( ae Washing Machines) 
Hercules Powder Company 
(Hercomite Powder) 
*Dr. Hess & Clark, Inc. 
(Dr. Hess Poultry Pan-a-ce-a) 
International Harvester Company 
(Farm Machinery) 
Kalamazoo Tank & Silo Company 
(Silos) 
Kelly-Springfield Tire Company 
(Kelly-Spring field Tires) 
The Lange Company 
(Food Products and Drugs) 
*Linseed Crushers’ Meal Adv. Com. 
(Linseed Meal) 
Massey-Harris Company 
(Farm Machinery) 


The Maytag Company 
(Maytag Washers) 

Minnesota Linseed Oil Paint Co. 
(Linseed Oil and Paints) 

Mitchell Mfg. Company 
(Playground Apparatus) 

*Moorman Mfg. Company 
(Moorman Minerals) 

*National Food Company 
(No-Milk Calf Food) 

Nichols & Shepard Company 
(Farm Machinery) 

Nicholson File Company 
(Nicholson Files) 

Old Line Life Insurance Company 
(Insurance) 

*Oyster Shell Products Corporation 
(Pilot Brand Oyster Shell Flake) 

*Parke, Davis & Company 
(Live Stock & Poultry Remedies) 

J. C. Penney Company, Inc. 
(Department Store) 

Perfection Mfg. Company 
(Milking Machines) 

Perfection Stove Company 
(Refrigerators) 

Pittsburgh Steel Company 
(Fencing) 

*Plymouth Cordage Company 
(Binder T-rine) 

Postum Company 

(Post Toasties) 

*Quaker Oats Company 

(Ful-O. Pep Poultry Feeds) 


easier to sell when advertised in The Wisconsin"Agriculturist. 


WISCONSIN 


*Walker R dy C 


*Ralston Purina Com 


n 
(Poultry and Stock Feed) 


Red Top Steel Post Company 


(Steel Fence Posts) 


Remington Arms Company 
(Firzarms) 


*Savage Minerai Company 


(Stock Feed) 
Skelly Oil Company 
(Skelgas) 
Standard Oil Company 
(Oils and Greases) 
Universal Milking Machine Co. 
(Universal Mitking Machines) 
Vacuum Oil Compan 
(Mobiloil) 
Voss Bros. Mfg. Compan: 
(Voss Washing 


Wadhams Oil Company 
(Motor Oils) 


y 
(Poultry Remedies) J 


Montgomery Ward & C 
(Mail Order) 


Westinghouse Elec. & Mfg. Co. 
(Electrical Supplics) 


We Inc. 
(Motor Cars) 


Wisconsin Power & Light Co. 
(Electrification and Motors) 


leph Company 


Wi 
(Publicity) 


Wisconsin feed dealers know that flour, feed and allied products are 


GRICULTURIST 


{ The only Weekly Farm Paper owned, edited and published in Wisconsin ' 
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Feed Manutacturers » 


Will Convene 
At French Lick, Ind. 
June 6 To 8 


esting business a golf 
tournament and horseshoe pitching 
contest for the men and a bridge party 
for the ladies are among features of the 
program arranged for the annual con- 
vention of the American Feed Manufac- 


sessions, 


omg of national fame, inter- 


turers’ association which will be held 
at the French Lick Springs hotel, 
French Lick, Ind., June 6, 7, and 8. 


Early reports indicate that all previous 
attendance records will be broken. 
Two Allied Meetings 

The Southern Mixed Feed Manufac- 
turers association and the United States 
Feed Distributors association will con- 
vene with the feed manufacturers and 
probably hold their special meetings on 
June 7. Both of these organizations 
are planning for a large attendance. 
The United States Feed Distributors as- 
sociation, at its special meeting, will vote 
on the question of whether it should give 
up its present identity and become 
merged with the Grain Dealers National 
association or continue to operate inde- 
pendently but without affiliation and on 
a larger scale. 

Committees in charge of the big con- 
vention promise three great days which 
will be well balanced with business and 
pleasure. The speakers have arranged 
topics that will be interesting and valu- 
able to all. 

Four Speakers Scheduled 

Dr. G. S. Fraps, College Station, 
Texas, president of the Association of 
Feed Control Officials of the United 
States, will tell how “A Scientist Looks 
at Mixed Feeds.” 

“The Future and Futures of Cotton- 
seed Meal” will be explained by Charles 
P. Reid, Marianna Sales Co., Memphis, 
Tenn., and W. R. Young, Zeleny Ther- 
mometer Co., Chicago, Ill., will speak 
on “Scientific Storing of Feeds 
Grains.” 

Earl Weaver, professor of dairy hus- 
bandry, Iowa State College of Agricul- 
ture, Ames, is also scheduled to talk on 
a subject of interest to feed manufactur- 
ers. 


and 


Afternoons for Entertainment 
June 6 has been selected for the an- 
nual dinner which is expected to attract 
a record crowd. The committee in 
charge is arranging for a_ well-known 


speaker, entertainment and other feat- 
ures. 

Business sessions will be held during 
the forenoons only. Afternoons will be 
devoted to recreation for both men and 
ladies. The sports committee is now 
making arrangements for a golf tourna- 
ment, horseshoe pitching contest and a 
bridge party. Numerous prizes await 
those who excel in any of these diver- 
sions and all members and guests are 
expected to compete. 

Special Trains Planned 

Members will be provided with the 
advantages of direct transportation to 
French Lick from Chicago, St. Louis 
and Memphis. Special cars will be 
available from these cities and all those 
who wish to make reservations are re- 
quested to get in touch with the follow- 
ing: 

St. Louis—J. M. 
Busch, Inc. 

Memphis—E. P. MacNicol, secretary 
of the Southern Mixed Feed Manufac- 
turers’ association, Exchange building. 

Chicago—L. F. Brown, secretary of 
the American Feed Manufacturers as- 
sociation, 53 West Jackson boulevard. 

Special Invitation to Ladies 
The convention committee extends a 


Adam, Anheuser- 


W. E. Suits, president of the manufact- 
urers’ association and an unselfish worker 
for the good of the industry. 
special invitation to ladies, and is ar- 
ranging features to make their visits 
worthwhile and enjoyable. <A_ bridge 
party with numerous prizes for the win- 
ners is scheduled primarily for them, 
and other recreational events, including 
the annual banquet will be enjoyed by 
both the ladies and men. 

“The American Feed Manufacturers 
association,” writes L. F. Brown, sec- 
retary, “extends a cordial invitation to 
ladies to attend its annual convention. 
All members should bring their wives to 
enjoy the pleasant surroundings of 
French Lick and the various events we 
have prepared for their entertainment. 
We hope the attendance will far exceed 
that of last year.” 


Sample Displays Increase Sale 
Of Commercial Feeds 


D. CARNES, owner of the Carnes 
J Supply store, Tabor, Ohio, is a 
® strong advocate of feed sample 
displays. This store handles several 
well-known commercial brands, includ- 
ing dairy and poultry mixtures, and 
early last year Mr. Carnes fitted a table 
with glass containers into which he 
placed generous samples of practically 
every kind of feed carried in stock. 
These samples are plainly labeled as to 
name, grade and price and are arranged 
so they can easily be examined by all 
persons who call at the store. 

“In every rural community there are 
rumors afloat concerning the quality of 
commercial feeds,’ Mr. Carnes. ex- 
plained. “Such gossip has been brought 
to our attention on numerous occasions 
during the past five years and we were 
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constantly being asked to open a sack 
of some particular brand so a customer 
could examine it. While we were al- 
ways glad to show the quality of our 
goods, the request denoted a_ certain 
lack of confidence and we finally be- 
came aware that scores of sales were 
being lost by not having feed samples 
on display where folks could inspect 
them. It was to correct this principle 
that our table was brought into service. 

“Now, when a customer comes to us 
with a feed problem, we suggest mix- 
tures most likely to meet his require- 
ments and direct him to the table where, 
by the aid of a glass, he can satisfy him- 
self as to grade and quality.. No clerk 
interferes during his examination and he 
is given ample opportunity to make the 
decision. This plan pleases the caller 
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and in the big majority of cases he 
places an order. Best of all, there is 
no grumbling afterwards about not get- 
ting the right kind of feed. 

“The samples are seen and examined 
by more than 90 per cent of the folks 
who visit our store. Farmers, who for- 
merly relied on home-mixed feed, are 
especially interested and the display has 
enabled us to get business from these 
fellows when other advertising methods 
had failed. 

“With trade names changing con- 
stantly and new brands of commercial 
feeds appearing in the market from time 
to time, farmers have become more cau- 
tious as to what they buy. We have 
learned, however, that a proper display 


for Samples and ~ 
Prices of 


CORNO 
Feeding Oatmeal 


15.0 Protein 

3.9 Fibre 
For Mashes and Poultry 
Fattening Feeds—for 
Pigs, Calves and all young 
and growing animals. 
Fully equal to Ground 
Oat Groats and Rolled 


Oats for animal feeding at 


VVVVVV 


High Grade 
Feeds 


plus a thorough knowledge of rural 
feeding conditions will enable a mer- 
chant to meet the situation, and less 
vocal effort is required in making sales.” 


CHARLES A. KRAUSE, Milwaukee, 
president of the C. A. Krause Milling 
Co., has returned from a tour of Europe 
with his wife and daughter. 


HARLAND FLOUR & FEED CO.,, 
Minneapolis, has purchased the Spring 
Valley mill, Spring Valley, Minn., from 
Hamlin & Mattison. Fay Hamlin has 
been appointed manager. The new 
owners operate 16 feed stores’ in 
southern Minnesota and expect to in- 
crease this number during the year. 


backed by 


a guarantee, are 


a big saving in price. 


CORNO 
Hygrade Oatfeed 


11.0 Protein 
19.0 Fibre 


Almost as much Protein 


as Whole Oats, ground or LINE Bs SS FARM 
unground, or Ordinary LIVESTOCK 
Bran.—.A splendid feed for 
Da 1 ry Cows. International Sugared Hog Feed 
International Pig Meal 
International ‘“‘Dan Patch”’ 
Special Horse Feed 


International Special Dairy Feed 
International Diamond Dairy Feed 


International 32% Protein Dairy 
meentrate 


International Planters Cattle Feed 
International Cattle Fattener 
International Calf Meal 
International Health Chick Mash 
International Health Growing Mash 
International Health Egg Mash 


International Health 
Poultry Fattener 


CORNO BRAND 


Rolled Oats 

Steelcut Oatmeal 

Whole Oat Groats 

Ground Oat Groats 

White Hominy Feed 
(7% Fat) 

Unground Oat Hulls 

Reground Oat Hulls 

Fine Ground Oat Hulls 


Guaranteed To Produce BETTER 


All products packed in new Jute Sacks— Results At Less Cost! 


Write us today. 


THREE MINUTE CEREALS Co. 


DEPARTMENT 14 
CEDAR RAPIDS, IA. 
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EASIER 


SELL. 


When you can tell your 
customers that the In- 
ternational Feeds you sell 
are scientifically bal- 
anced rations, guaran- 
teed to produce better 
results at less cost, your 
sales are half made. 


The customer can’t lose 
on a trial order, and nine 
times out of ten, he will 
be back for more when 
the first lot is gone. 


There is more satisfac- 
tion, as well as profit, 
for the dealer who sells 
International Feeds. 


If there is no International 
dealer in your town, ask us 
about our dealer plan. 


SUGAR FEED COMPANY 


MILLS AT MINNEAPOLIS, MINN., AND MEM HIS, TENN. 
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Eastern Federation Membership Drive 


Develops Into Close Race 
H. N. Vredenburg Leads; E. B. Dunbar, Second; C. H. Eldred, Third 


“Still Time to Enter 


N. VREDENBURG, Syracuse. 
H N. Y., representative of Sprout, 

® Waldron & Co., still holds first 
place in the membership race being con- 
ducted by the Eastern Federation. He 
has covered 60 miles of the 300 mile 
course which ends at Alexandria Bay 
for the summer convention. 

E. B. Dunbar, Little Valley, N. Y., 
has entered the field this month and 
says he is going to give the racers a run 
for their money. To prove it, he sent 
in a couple of new members and scored 
40 miles on the race. 

Dunbar Offers Suggestion 

“It’s a long way to Alexandria Bay,” 
he wrote, “but I am going to make a 
drive among my friends in this section 
and you can count on me to give the 
other boys a real race.” 

Mr. Dunbar, who is connected with 
the James H. Gray Milling Co., is a 
live wire and has made a_ suggestion 
that he is sure will make the drive suc- 
cessful and keep up the enthusiasm. 

“We don’t want this race to lag. If 
each member will get one member that 
will start him, in the race and once in 
he is going to trim his car for a real 
bit of sprinting. You will never know 
how easy it is to line up new members 
until you take a list of those near you 
and make it your business to round 
them up.” 

Has Third Place 

C. H. Eldred, Bainbridge, N. Y., holds 
third place with a mileage of 30. Sev- 
eral have entered the race during the 
month and claim they are going to “step 
on the gas” from now until the June 
meeting. 

“There is plenty of time to enter the 
race now,” said Pres. W. S. Van Der- 
zee, Albany, N. Y. “With two months 
to go and an open field it will not be 
hard to catch up to those in the lead. 
I have written to every member asking 
him as a personal contribution to the 
federation to send in at least one new 
member during May. It can be done. 
Those who have watched the trend of 
legislation at Washington during the 
special session of Congress know it must 
be done.” 

The campaign program for May calls 
for real speed. Each ten days during 
the month a card bearing the names 
of five dealers who are not members of 
the federation will be sent to each mem- 
ber. The members are asked to write, 


wire or otherwise invite the dealers to 
join. Members thus secured will count 
in the race. 

On June first all dealers who have 
not joined will be listed by counties 
and assigned to flying squadrons who 
will make personal calls on them to ex- 
plain the value of membership. 

Reception to Members 

A reception to new members will be 
held during the convention at Alexan- 
dria Bay, and a mock initiation staged 
to acquaint them with the “Mysteries of 
the trade”, according to the plans of 
the membership committee. 

Charles M. Struven, Chas. M. Stru- 
ven & Co., Baltimore, offered several 
prizes for the campaign, which was sug- 
gested by him and S. W. Watson, S. 
Howes Co., Inc., Silver Creek, N. Y. 


Contest,” Reports W. S. Van Derzee, President 


During the past month several addition- 
al prizes have been offered including a 
special prize to the new member who 
brings in the largest number of new 
members. 

The campaign, which is in the form 
of an auto race, will end on the second 
day of the Alexandria Bay convention, 
June 28. Prizes will be awarded at the 
noon luncheon. 

The contest is open to all the trade. 
Several salesmen are already hard at 
work and others have assured the com- 
mittee that they would be in line at the 
finish, 

The salesmen of the Tioga-Empire 
Feed Mills, Inc., Waverly, N. Y., were 
enlisted as a group and are spreading 
the message of drive wherever they 
meet the trade. 


Federation Petitions Congress 
On Farm Relief Plan 


HE Eastern Federation of Feed 
Merchants joined with other 
trade associations in asking the 
members of Congress to so word the 
farm relief measures that there would 
be no discriminatory statements that 
would react harmfully to our own trade. 
Pres. W. S. Van Derzee, Albany, N. 
Y., headed the movement in New York, 
New Jersey and Pennsylvania by writ- 
ing to each senator and member of the 
House of Representatives from those 
states, explaining the stand of the or- 
ganization and its request for changes 
in the bills proposed. His letter fol- 
lows: 

“IT am taking the liberty, as president 
of the Eastern Federation of Feed Mer- 
chants, an association représenting the 
retail feed interests of New York, New 
Jersey and Pennsylvania, of addressing 
you in relation to the farm relief bill 
before the special session of Congress. 

“We are in hearty sympathy with 
Congress in its effort to help agricul- 
ture. We favor the developments of in- 
land waterways, a reduction in freight 
rates for farm surpluses that must be 
exported, a research department to dis- 
cover new industrial uses of farm pro- 
ducts, a revision of the tariff in the in- 
terest of the farmer and a curtailment 
of land reclamation projects. 

“The business of our members is le- 
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gitimate and we are rendering a serv- 
ice that is adequate and necessary. We 
consider that equal rights and oppor- 
tunities to all is a fundamental Ameri- 
can principle and we ask that this be 
recognized in the pending or proposed 
legislation. We make the plea that any 
advantage or favor granted by farm re- 
lief legislation to distributors, or organi- 
zations of distribution, shall likewise ac- 
crue to the benefit of all classes of own- 
ership and shall be as accessible to the 
individual or stock company as to the 
cooperative organizations. : 

“We believe that federal funds derived 
from taxation taken from all the people 
should not be used, for example, in ex- 
tending credit to cooperative organiza- 
tions at low rates of interest while other 
equally deserving grain distributors are 
compelled to pay higher rates of inter- 
est. This is unwise as well as un-Amer- 
ican legislation. 

“We are opposed to any bill that dis- 
criminates against one man or one com- 
pany on the sole ground that the man 
or company is not conducting a coop- 
erative institution. We believe the 
words, “other agencies of distribution” 
or words of like import should be added 
to all sections of the measure where the 
benefits are exclusively confined to co- 
operative institutions. We urge you to 
use your effort to include these words. 
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big 
is 


White Swan 
Flour 


The standard 
that others 
strive to reach 


Springfield Milling, 


Co. SPRINGFIELD, MINNESOTA 


Millfeeds 
Oil Meal 


Corn and Oats 


“FRANKLIN” 


GROUND FLAX 
SCREENINGS 


Tue Harter Co, Inc. 


MANUFACTURERS AND DISTRIBUTORS 
604 CORN EXCHANGE BLDG. 
MINNEAPOLIS, MINN. 
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Central Retail Feed 
June 4-5 


Association 


WEST WATER STREET 
At MICHIGAN 


finer accommodations, larger 
rooms for your. money and 
the very best of hoteleervice. | 
Come to “The Plankinton”, 
of the greatest Values i 


| ! 
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THE PLANKINTON coo SYSTEM HOTEL 
JAMES F. KEENAN - President , 


The Plankinton Coffee shop is 


nationally known for its quality 
Foods at Reasonable Prices .. 


50c Luncheon $1.00 iin 


7 A. M. to 1 A. M. 


NEW REDUCED RATES 
$2.50 — $3.00 — $3.50 


TUB OR SHOWER 


Garage and Parking Station 
Adjacent. 


“Nothing Old Fashioned 
but the Hospitality” 


Make Your Reservations Early 


PLANKINTON HOTEL 


Milwaukee Wisconsin 
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What Do You Consider in Selecting 


New Line of Mixed Feeds 


Quality Most Important to Assure Satisfaction and Repeat Business 
Six Other Factors Should Get Attention Before Purchases Are Made 


newline of feeds, no matter how 

rosy ‘the salesman’s promises, 

there are at least seven important points 

which one should consider before taking 

a step which is going to do so much 

towards determining the year’s profits. 
Consider Quality First 

It is rather hard, if not impossible, to 
consider these seven points in the order 
of their importance, for all are of equal 
significance. Let us consider the ques- 
tion of quality first, for, no matter how 
low the price of the new line, or how 
well it is advertised, without this qual- 
ity it is impossible to secure those re- 
peat sales upon which rest your hope of 
profit. 

If the firm manufacturing the line of 
feeds in question is a reputable concern 
with a well advertised brand to main- 
tain, one can pretty well take for granted 
that their product is above reproach. 
Therefore it would be well to look into 
the history of the company’s efforts in 
order to see whether their feeds are well 
and favorably known. A feed which has 
developed a bad reputation calls for the 
exercise of considerable effort, no mat- 
ter how good that feed may subsequent- 
ly be, if it is to be brought once more 
into good standing. Just so, a feed 
which is favorably known sells itself, 
to a certain extent at least, for no 
amount of advertising which a concern 
can do or sales effort which you may 
put forth will amount to as much as a 
satisfied user’s recommendation. 

Sales Help Important 

This would bring to mind the ques- 
tion of sales help. By this is meant the 
assistance which the concern manufac- 
turing the feed is willing to give you in 
order to help you to sell its product. 
This may be in one or all of several 
ways. They, may be willing to furnish 
a representative to call upon your cus- 
tomers and to actually sell and educate 
the prospect or they may work direct 
from their own office, circularizing cus- 
tomers from a list which you would fur- 
nish. In addition to this direct work 
there would be the matter of advertis- 
ing both in your own immediate ter- 
ritory and in a state-wide way. One 
would think that a firm should keep 
their product before the buyers’ eyes by 
means of publicity in farm and poultry 
journals and should furnish a represen- 
tative to help the dealer as conditions 


Eas tying oneself up with a 


might warrant. 

The fact as to whether you would be 
the sole representative or not would 
seem to be all-important, as would be 
the extent of your territory, for nothing 
is more unpleasant than two or more 
dealers located close to one another sell- 
ing the same line of feeds, but at differ- 
ent prices. Nor would one care to con- 
nect up with a concern which filled ord- 
ers direct from the plant. It is a fact 
that many customers are continually 
writing in to head offices for prices and 
placing orders with the firm belief that 
by so doing they can secure a better 
price than that which the dealer is of- 
fering them. 

Handle a Competitive Line 

The extent of the line and the variety 
of mixtures which you can secure in the 
one car should certainly be taken into 
consideration, for straight car buying is 
only best for large stores and for sea- 
sonal purchases of popular feeds. 
Through buying in mixed cars, the small 
dealer can keep a full stock of the differ- 
ent feeds on hand without overloading 
and tying up of more capital than sales 
of individual items might warrant. The 
fact that flour and mill feeds could also 


be secured, if wished, along with the 
other mixtures would seem to be a point 
in the favor of some concerns. 

The matter of price is of course im- 
portant, for, after all, the very great ma- 
jority of people buy with the dollar sign 
constantly in front of them. And _ this; 
I suppose, is as it should be. Price is 
certainly an excellent talking point, pro- 
viding, of course, it is not secured at 
the expense of quality. Rather should 
it be made possible by the concerns 
turnover and by their handling facili- 
ties being on such a scale as to allow it 
to work on a small margin of profit, 
thereby permitting you to pass along 
this saving, or a good part of it, to your 
customers. 

Your Margin of Profit 

While the margin of profit is consid- 
ered last it certainly isn’t because it is 
least in importance, for one of the most 
glaring faults of the feed business today 
is the fact that we are all working on 
too small a margin. Generally speaking, 
the better known line which you are 
going to handle the easier it will be to 
sell and the smaller will be the margin. 
This, I suppose, is logical providing it 

(Continued on the Next Page) 


FIRE PREVENTION 


OVERHEATED BEARINGS—This is the fifth of aseries of articles 
written especially for feed dealers by R. D. MacDaniel, manager service 
department, Grain Dealers National Mutual Fire Insurance Co. 


HE only feed plants or elevators 

I that are not subject to this haz- 
ard are those which are equipped 

with anti-friction bearings. Both the 
ball-and roller types' of bearings are be- 
ing found wholly satisfactory, but the 
housings used should be of the type that 
are sealed against dust. For shafting that 
is subject to misalignment the self-align- 
ing types of bearings are recommended. 
Unfortunately, very few plants are 
equipped with anti-friction bearings, al- 
though their number is rapidly increas- 
ing. The fire losses due to plain or fric- 
tion type bearings cannot accurately be 
determined, because the fire usually de- 
stroys the evidence of cause. It is well- 
known, however, that most bearing fires 
occur from three to five hours after the 
machinery is shut down. With that in 
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mind, it is very easy to charge many 
fires to hot bearings, especially when 
the other circumstances point to this 
cause. 

‘There is only one way to prevent 
overheating of plain bearings: keep the 
shafting in alignment, the bearings bab- 
bitted, free from dust, and well oiled. 
The oil should go inside the bearing— 
the promiscuous squirting of oil on the 
outside only serves to make matters 
worse as it will collect dust and prevent 
normal heat radiation. 

There is a very effective way to pre- 
vent bearing fires: inspect the property 
—and particularly all bearings—before 
the plant is closed for the night. That 
very simple formula, if followed out. 
will reduce the chances of fire in your 
property about 50 per cent. 
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<fl ‘‘All your needs in grain and feeds’’ fe 


Sunset Feed & Grain Co., Inc. 


R OF COMMERCE BRANCH OFFICE 
UFFALO, N.Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


Feed 
. C. HUBINGER BROS. CO., Keokuk, Ia....................555-. Gluten 
HENRY LICHTIG & CO., Kansas City, Mo..................--... Milo and Ka 
FAIRMONT CREAMERY CO., Omaha, Neb.................... Dried Buttermilk 
AMERICAN MOLASSES CO., New York City................ Blackstran Molasses 
MUTUAL RENDERING CO., Philadelphia, Pa.....................--. Meat Scrap 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................. Oyster Shells 


The Haines Feed Mixer 


The Mix Is Always Visible 


A self-contained unit 
shipped completely as- 
sembled ready for 
operation as soon as 
connected to power. 
No extra parts or ele- 
vators necessary. No 
millwright labor re- 
quired. Easily set up 
or moved. 


Manufactured in two sizes: 


No. 1 Mixer capacity 50 
cubic feet or 40 bushels. 


No. 3 Mixer capacity 100 
cubic feet or 80 bushels. 


Either size furnished with 
pulley for belt drive or 
with electric motor and re- 
duction gears for inde- 
pendent operation. 


Write for 
Bulletin No. 18-F 


The Grain Machinery Co. 
Marion, Ohio 


We want live Sales Representatives in our open territories. 


(Continued from Preceeding Page, 

is not carried to extremes, for the op- 
posite usually holds true in connection 
with a new line of feeds just placed on 
the market and with a reputation yet to 
be built up. One‘ thing should be de- 
termined in this connection and that is 
what margin of profit are other dealers 
making who are already handling the 
line, for it will be next to impossible for 
you to sell long at a higher price than 
your competitor in adjacent territory 
who is carrying the same brand. It 
would seem that if price cutting and 
selling at practically cost price was con- 
stantly being practiced, and with no 
effort being made on the part of the 
manufacturer to correct the evil, that 
one would be well advised to seek a dif- 
ferent connection. 

Summing it all up, the ideal line 
would seem to be that one which allows 
you to sell a well advertised quality 
feed in a protected territory at a price 
which feeders can afford to pay and 
which will yield you a satisfactory mar- 
gin of profit. And further than that. 
this line should allow you to maintain 
a complete and varied stock on the min- 
imum of capital. 


F. C. VEHRENKAMP, LaCrosse, 
Wis., has purchased the Chaseburg Rol- 
ler Mills, Chaseburg, Wis. 


BANNER GRAIN CO. 


MINNEAPOLIS, MINN. 


Milling Wheat 
All Proteins and Glutens 


Corn, Oats and Rye for 
Milling and Feed 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


| 
| 
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me — ‘ 
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from our readers 


ON FARM RELIEF 

Editor of The Feed Bag: 

I/ am very much interested in your 
magazine. 

Mr. Craig’s solution of some farm 
troubles is good, but I wish to add an- 
other idea. Why not transfer all land 
taxes to a land value tax? This would 
take off a heavy burden from the farm- 
ers and place it on the centers of popu- 
lation where: it belongs, for land values 
are created by the public demand for 
certain favored locations and should be 
taken for public use. Land values in- 
clude water power sites and anything 
that makes a location valuable. 

Land values of farm land are very 
small. To show the difference between 
land and land values, I will state that, 
if I recollect the figures correctly, the 
city of New York alone contained one- 
thirteenth of all the land value in the 
United States some 40 or 50 years ago. 

H. C. Southworth, 
West Stoughton, Mass. 


Western Grain Dealers Discuss 


Farm Relief Problems 


afiecting the trade was thorough- 

ly discussed at the 29th annual 
ecnvention of the Western Grain Deal- 
ers association at the Hotel Roosevelt, 
Cedar Rapids, Ia., April 17 and 18. The 
organization went on record as favoring 
any relief plan that was based on sound 
economic principles and did not discrim- 
mate against existing marketing agen- 
cies. A large crowd of grain dealers at- 
tended the convention despite the han- 
dicap of poor roads. 

New officers elected were H. W. Tal- 
hott, Osceola, president; Robert Beale, 
Tama, vice-president; A. J. Froning, 
Garrison, John Mueller, Calamus, 
George Moulton, Fonda, directors un- 
til 1932 and Ralph Jamieson, Hendrick, 
director until 1930. D. O. Milligan, Des 
Moines, was retained as secretary and 
treasurer. 

The annual banquet, held on Wednes- 
day evening, attracted a large 


Fv relief and other legislation 


crowd. 


Here and There with the Feed Trade 


A. P. HUSBAND, secretary of the 
Millers’ National Federation, has an- 
nounced that the annual meeting of the 
organization will be held at the Edge- 
water Beach hotel, Chicago, May 16-17. 


C. C. BOVEY, Minneapolis, vice- 
president of Washburn-Crosby Co., Inc., 
is on a European trip with his family. 


O. A. HOHLE, Excelsior Milling Co., 
Minneapolis, and wife, spent a week re- 
cently visiting in Chicago. 


ERNEST HELMER, Duluth, Minn.., 
has been appointed manager of the 
Farmers’ Exchange, 2102 West Michi- 
gan street, to succeed Ole Larson. 


RED CHAIN FEED CO., Harlingen, 
Texas, has been incorporated with a 
capital stock of $5,000. The incorpor- 
ators are J. H. Barry, H. D. Lauder- 
dale and G. C. Horn. 


HOWARD WHITBECK, Lockport, 
N. Y., chairman of the board of direc- 
tors of the Federal Mill & Elevator Co., 
died recently at Rochester, Minn. 


SHURTLEFF CO., Sterling, IIl., has 
announced the removal of its general 
offices from Sterling to Elgin, Ill. Mau- 
rice E. Shurtleff will be in charge of the 
office. 


RAY PEETERS, Appleton, Wis., has 
purchased the half interest in the West- 
ern Elevator Co. owned by Edward 
Kuck, who was killed several weeks ago 
when he fell into the elevator and was 
suffocated. 


W. L. BOWMAN, Tyndall, S. D., 
proprietor of the Tyndall mill, is in- 
stalling a feed mill. 


A. E. STALEY, JR., has been elected 
to the newly created office of executive 
vice-president of the A. E. Staley Man- 
ufacturing Co., Decatur, Il!. Mr. Staley 
was formerly general superintendent of 
the plant. 


RUDY OPSAL, secretary of the 
Haertel Co., Minneapolis, celebrated his 
birthday on April 16. We can say noth- 
ing else about the celebration because all 
participants have refused to be inter- 
viewed. 


CHARLES F. KEISER is now man- 
ager of the by-products division of the 
Kraft-Phenix Cheese Co., 400 Rush 
street, Chicago, Ill. Along with his other 
duties, he will have charge of the sales 
of Kraco, a new milk product for poul- 
try feeding which contains 65 per cent 
sugar of milk. Mr. Keiser was formerly 
president and general manager of Kasco 
Mills, Inc., Toledo, Ohio. . 
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Cedar Rapids grain men were hosts and 
showed their guests a royal time. John 
C. Reid, Three Minute Cereals Co., 
toastmaster, kept everyone in good spir- 
its during the banquet. Joseph Schmitz, 
chief weighmaster for the Chicago 
Board of Trade, was presented with a 
silver loving cup in appreciation for his 
many years of service to the trade and 
his regular attendance at the Western 
Grain Dealers association conventions. 

Speakers at the convention were Clif- 
ford C. Belz, Conrad, retiring president 
of the association; Charles Quinn, Tole- 
do, Ohio, secretary, Grain Dealers Na- 
tional association; Prof. H. D. Hughes, 
Iowa State Experiment station, Ames: 
E. J. Smiley, secretary, Kansas Grain 
Dealers association, Topeka; E. W. 
Sommers, Three Minute Cereals Co.. 
Cedar Rapids; W. C. Fernow, Penick 
& Ford, Ltd., Cedar Rapids; J. M. Rose, 
Quaker Oats Co., Chicago; Freeman 
Bradford, secretary, Sioux City Grain 
Exchange, Sioux City. 

Mr. Froning, chairman; P. A. Law- 
ler, Woden; and Fred Ruhs, Irwin, 
served on the auditing committee. Res- 
olutions were drawn up by Mr. Mueller, 
chairman; C. E. Harris, Williamsburg; 
J. H. Huston, Columbus Junction; R. 
W. Baxter, Burlington: and O. B. Moor- 
house, Whitten. E. H. Tiedeman, Fon- 
da, chairman; G. D. Mabie, Glidden; O. 
D. Johnson, Oakville, served on the 
nominating committee. 


H. M. STRATTON, Donahue-Strat- 
ton Co., Milwaukee, who returned re- 
cently from a two-months’ tour of Eu- 
rope with his family. left Sunday, April 
28, with Chas. F. Watt, Earle & Stod- 
dart, Inc.. New York, for Winnipeg, 
Canada, where they will spend a few 
days on business. 


JOHN A. REYNOLDS, Albany, N. 
Y., has just retursed from an extended 
tour of the western states. He has been 
away since December. 


NORTHERN MILLING CO., Wau- 
sau, Wis., has purchased the grain and 
feed business of Leek & Stiehl, Sparta, 
Wis. The firm now owns and operates 
six elevators and stores in the state. 


FRED ECKHART, SR., Fred Eck- 
hart Co., Viroqua, Wis., died Sunday, 
April 21 after a short illness. Mr. Eck- 
hart was the brother of B. A. Eckhart, 
B. A. Eckhart Milling Co., Chicago. W. 
D. Dyson, his son-in-law, will continue 
as manager of the firm and will be as- 
sisted by his son, Fred Dyson. 
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Why 


load up on straight cars when 
you can buy mixed cars at 
nearly the same prices. 


We carry everything in the 
feed line and can ship all 
vour needs in the one ear. 
Within twenty-four hours 
after receipt of your order, 
your car is loaded and 
shipped. 


Wire or phone us for delivered 


prices. 


McKercher Milling Co. 


WISCONSIN RAPIDS, WISCONSIN 


members of 


CENTRAL RETAIL 
| FEED ASSOCIATION 


to Milwaukee 


While attending your 
convention you are 
cordially invited to visit 
| us at our plant. 


L. Seep Co. 


MILWAUKEE, WIS. 


Distributors of 


BADGER Brand Selected 
Seeds and Seed Corn 


The Largest Seller in Wisconsin 


----for almost half 


a century---- 


time you sell a sack 


of flour it should do at 
least three things for you. Give 
you a fair profit; satisfy your 
customer; and with the future 
in mind, make it possible to 
sell another sack to the same 
customer. 
It takes a good flour to do those 
things. OCCIDENT is that 
kind of flour. Dealers have 
been selling OCCIDENT that 
way for nearly half a century. 


OCCIDENT FEEDS 
Occident Hard Wheat Bran 
Occident Wheat Mixed Feed 
and 
Alta Hard Wheat Middlings 
FREE FROM SCREENINGS 
HIGH IN PROTEIN 


RUSSEL-MILLER MILLING CO. 
General Offices 
MINNEAPOLIS, MINN. 


FLOUR 
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Registered in All States 


Quoting spot and future ship- 
ments. If you are not getting 
our quotations we are both 
losing. Send name for market 
letter. 7 


MARIANNA SALES CO. 


MEMPHIS, TENN. 


Quality and Service Guaranteed 


THE FEED BAG—MAY, 1929 


| 

| 

| 

| 

| 

|| | 

a 
| | | 

COTTON SEED MEAL 
| NUT AND PEA SIZE CAKE 


Federation Plans Meeting 
On Thousand Isles 


(Continued from Page Seventeen) 
in our program, wrote: 

“The trip is magnificent beyond all 
description. It presents an ever chang- 
ing panoramic view of beauty and 
charm. It gives a closeup view of 
the summer palaces on the islands and 
along the shores to Thousand Island 
park. We went through the Needles 
Eye, the Lost Channel and passed the 
Smuggler’s Cove. We seemed to float 
along from one fairyland to another as 
on a magic carpet. I do not believe 
there is another place like this in the 
world.” 

A stop will be made at Grananocue, 
one of the most progressive of the smal- 
ler Canadian cities. The return will be 
on a different route among the islands. 
The hotel will be reached in time to al- 
low plenty of “lobby conferences” be- 
fore the banquet is served in the even- 
ing. 

Banquet and Entertainment 

The banquet will be served at 6:30 p. 
m. in the spacious ballroom. Jay Mark- 
hani, Lyons Falls, N. Y., who has 
charge of the arrangements for the ban- 
quet and entertainment, has this to say 


FEEDS AND FEEDING 


Latest Complete Illustrated Edition 


By Profs. W. A. Henry and F. B. Morrison 


COMMERCIAL FEEDS 


By W. H. Strowd 


These two books should be read and kept for handy 
reference by every feed dealer. miller, manufacturer 
and jobber. They include the latest available informa- 
tion on feeding, feed ingredients, feed manufacturing 
and feed merchandising. 


The price of the complete illustrated edition of Feeds 
and Feeding is $4.50 per copy, f.o.b. Milwaukee, and 
the price of Commercial Feeds is $3.00 per copy, f. 0. b. 
Milwaukee. Send check or money order for one or 
both books to get shipment by return mail or express. 


The special price for one copy of Feeds and Feeding in 
combination with a one year subscription to The Feed 
Bag, at $2.00 for twelve months, is $5.50. The price for 
Commercial Feeds with The Feed Bag is $4.00. The 
price for the both books with The Feed Bag is $7.50. 


For Sale By 


about it: 
“The banquet will be served in a set- 
ting that is unusual and attractive. There 


& 


Make Profits From 
Your Opportunity to 
Sell Feed Mixing 
Service 


Molasses feeds, poultry and dairy mashes, 
scratch grains—in fact, any kind of feed farmers 
are demanding, can be mixed in this mixing unit. 


The Monarch 


Vertical Mixer 
With Molasses Attachment 


A perfect machine for custom mixing (a grow- 
ing service) as wellas for producing your own 
trade marked brands. The only practical dry 
and Molasses Mixer obtainable and it is fully 


protected by patents. Write for complete in- 


formation. . 


SPROUT, WALDRON & CO. 
BOX 318, MUNCY, PA. 


Chicago Office: Kansas City Office: 
9 S. Clinton St. 612 New England Bldg. 


Flour and Feed Mill Machinery 


PATENTED 
OTHER PATENTS 
PENDING 


HEATING 
UNIT 
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Che feed Bag 


86 E. Michigan Street 


Milwaukee, Wis. 


Furnished with or 
without Molasses 
Attachmeni— 
Capacity to suit 


MOLASSES 
METER 


PRESSURE 
RELIEF 
VALVE 


PRESSURE 
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GOLD MEDAL 


Pouttry Feeps, Hoc Feeps, Dairy Ration 


WASHBURN CROSBY COMPANY _ 


MINNEAPOLIS, MINN. KANSAS CITY, MO. 


With a warehouse capacity of over 2,500 
tons of sacked feed — we are in splendid 
shape to give good service on straight or 
mixed cars of anything in feed. 


WE WOULD APPRECIATE YOUR INQUIRIES 


La Budde Feed & Grain Co. 


Feed — Grain — Hay 


MILWAUKEE, WIS. 


ALGOMA, IOWA 
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will be plenty of music by the Thousand 
Island house orchestra, a snappy song 
leader to get everyone to singing, and 
some lively entertainers. Our com:nit- 
tee has tried to make this part of the 
convention entirely diffsrent from our 
ordinary banquets. Following the pro- 
gram there will be dancing. 

On Friday, June 28, another early 
conference will be held over the break- 
fast coffee cups. The officers, directors 
and committees who will attend will 
have to be on hand at 8 a. m. 

At 9:30 the ladies will leave on an- 
other boat trip to visit the islands that 
could not be included the day before. 
At the same hour, the delegates will 
convene for a discussion of “New Ele- 
ments in Poultry Feeding”. Following 
the talk, which will be given by a lead- 
ing poultry expert, another round table 
discussion will be held. 

Cash Basis Discussion 

Among the subjects that will be con- 
sidered are the trend of chain stores 
and the future of the independent deal- 
er. Trade practices that have been used 
by other dealers to increase production, 
reduce overhead, speed up production, 
reduce credit losses, etc., will be ex- 
plained. The inevitable drift toward a 
cash basis will again be discussed and 
those who have tried and tested the plan 
will be ready to answer questions. 

A luncheon conference will be held at 
12:30 with a speaker who will bring a 
message of real inspiration. “He radi- 
ates ‘pep’ and sends you away with a 
feeling that the feed trade is a pretty 
good business after all,” according to 
Mr. Horton, chairman of the program 
committee. 

In the afternoon a program of sports 
will be run off, including a golf tourney, 
horse shoe pitching contest and novelty 
events. The ladies will have a candle 
race and an obstacle race and for the 
men there will be a cigar race, novelty 
race, fat man’s race and a baseball game. 

Wilber Plans Sports Program 
.‘This is going to be a wow!” assured 
Henry Wilber, Jamestown, N. Y., chair- 
man of the committee on golf and 
sports. “All we will need is a pleasant 
day and a big turnout. We are going to 
arrange one of the snappiest programs 
we have enjcyed in many a day. There 
will be scmething for everyone from the 
horse shoe pitching fans to the fat man 
who can do 50 yards in an hour or so. 
And there will be excitement enough in 
the baseball game to keep everybody 
cheering unt’l dark.” 

At 6:30 p. m., dinner will be served 
and dancing will fellow. Those who do 
not dance may take a moonlight sail on 
the river or enjoy a hand at bridge on 
the hotel veranda. 

Fred M. McIntyre, Potsdam, N. Y.. 
is general chairman of the convention. 


_ | AFeed Store in a Box Car” 
GOLO 
| 


ALFALFA 
MEAL 


Dependable Western 
Meal for the Dairy 
feed. 


A valuable addition 
to the ration. 


Write or Wire for 
quotations. 


The Denver Alfalfa 
Milling & Products Co. 


Lamar, Colo. St. Louis, Mo. 


POWE 


That's what you want first of all 
in a car mover. . 
biggest advantage in the ATLAS. 
This power has been proved by 
actual tests. 
tor can show you illustrated 
materia! 
in which ATLAS superiority 
has been proved. 


Get an ATLAS mover and 
vou'l! see the difference in 
a jiffy. 
man. 

give you quick 
service. 


. and that’s the 


Your mill distribu- 


and can cite cases 


Ask your supply 
He knows and can 


asking. 


APPLETON 
COMPANY 


Appleton, Wis. 


Interesting, il- 
lustrated de- 
scriptive mat- 
ter free for the 


CAR MOVER 


NEW — REVOLUTIONARY 


The BARNES EMULSION Plan to Build 
YOU a Profitable BUSINESS Without 
Cost or Obligation. 


A Plan whereby we go right nto your territory with an exceptionally liberal offer to 
geuiey raisers—an offer to try Barnes Emulsion—the only PERMANENT WORM CON- 

ROL—entirely at our expense—an offer no one can reasonably decline. The object is to 
build a Jarge and profitable business for YOU, right in your territory, and hand it 
over to you. Our campaign in your territory will cost you nothing; nor will you be obli- 
gated. The profitsto you should be very substantial—write now for details of the most 
liberal proposition in poultry supply history. 


NO RISK to You 


You don’t risk a penny. All you do is take care 
of the orders that rollin and accept the profits. 


5,000 Dealers Stock Barnes Emulsion 


and 16 carload distributors. The phenomenal rise in demand 
tor Barnes Emulsion has justified their faith. They took the 
Barnes agency without the help of an unusual proposition as 
we now offer. Think what you can do WITH this help. In- 
cidentally, all established dealers are entitled to this help. 
Write us, gentlemen. 


National Advertising, Also, to gt YOU Sales 


In fact, the most complete support ever given to dealers. Na- 
tional advertising which will PROVE that Barnes Emulsion is 
the only true and PERMANENT CONTROL of WORMS in 
chickens and other fowl. Advertising which will PROVE that i" 
other remedies, expellants, DO NOT do a PERMANENT Job, and that in the final an- 
alysis, the poultry raiser must come to Barnes Emulsion for per t, instead of tem- 
ar A control of Worms. National advertising which will get orders coming for Barnes 
mulsion, and create additional business which will be turned over to YOU. 


Write for Our Unusual Proposition— 


for wholesale prices, terms, advertising helps and guarantee. Our plan is an eye- 
- PROFITS. You have everything to gain, risk nothing. Write 


us now. 


BARNES EMULSION COMPANY 


Main Office: 85 MERCHANTS EXCHANGE BLDG., ST. LOUIS, MO. 
Laboratories and Factory, Box 85, Gardena, Calif. 


ANIMAL-POULTRY YEAST FOAM 
MEW RICHMOND BULLER MULLS, COMPANY 
BOUGHREY CHICK LAYING RASHES 


CUR SECOND CARLOAD OF YEAST 
within a year. 


Doughboy Poultry Yeast Mashes 


makes the poultryman’s dreams cometrue. Dealers 
everywhere report wonderful repeat business. 


DOUGHBOY MOLASSIE DAIRY 
cheaper and better than BRAN. 


Write for circular. 


QUICK OR DEFERRED SHIPMENTS 
MIXED OR STRAIGHT CARS 


NEW RICHMOND ROLLER MILLS COMPANY 


NEW RICHMOND, WISCONSIN 
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California Convention Attracts 
Attendance of 200 


ORE than 200 persons attended 
M the fifth annual convention of 

the Califernia Hay, Grain and 
Feed Dealers association at the Mer- 
chants Exchange building, San Francis- 
co, April 12 and 13. 

Officers elected were E. L. Dial, Al- 
bers Bros. Milling Co., San Francisco, 
president; Gail McDowell, Western 
Hay & Grain Co., Los Angeles, vice- 
president and I. J. Stromnes, Sacra- 


This 


PROFITS 


Now you can sell Peart Grit af a profit to 
the smallest poultry raiser as well as to the 
largest. For we’re packing Guir in 
10-lb. cartons as well as 100-lb. bags. Our 
advertising in the leading state farm papers 
is creating a big demand for Peart Grit 
. . - building up steady, repeat business. 
Take advantage of this demand. Talk 
Peart Grit to your customers. Display it 
on your shelves. Use our dealer helps. 


PEARL GRIT Offers Wide 
Market 


Now is the time to prepare for winter eggs. 
Now is the time to get pullets in shape to 
begin laying ecerly in the fall. Young birds 
should be fed Peart Grir . . . it supplies 
the lime they'll need for heavy egg produc- 
tion. Peart Gait builds up their bedies. . . 
keeps them healthy . . . saves them from 
leg weakness or rickets. 


Write for Special Dealer 
Proposition 
Find out about our liberal and moncy- 
making offer to dealers. Learn all about our 
selling plan whichshould add many extra 
dollars to yourincome. Get 
J all the details. It’s a busi- 
ness proposition you can’t 
afford to ignore. Send 
the coupon today. 
Pearl Grit Corporation 


Subsidiary—The Ohio 
Marble Company 
2124 Ash Street, Piqua, Ohio 


PEARL GRIT CORPORATION 
2124 Ash Street, Piqua, Ohio 


Please send me details ot your selling plan. 


Name 


Address 
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mento, secretary and treasurer. 

Talks were heard on mixed feed an- 
alyses, future of grain production, adul- 
teration of feeds, credit, and the ex- 
pansion of markets for California alfal- 
fa. 

Mr. Stromnes, secretary, in his re- 
port, revealed that the association was 
increasing rapidly in membership and 
was financially sound. 

Committees elected were: Feed divi- 
sion, Harold Bacon, Santee Supply Co., 
Los Angeles; A. E. Amelung, Poultry- 
men’s Cooperative Milling Co., Los An- 
geles; R. J. Smith, Anderson, Smith & 
Hamilton, San Francisco. Grain divi- 
sion, Max Viault, V-O Miiling Co., Los 
Angeles; Phillip O’Connell. Schuler- 
O’Connell Grain Co., Stockton; L. V. 
Wocdhull, Sperry Flour Co., San Fran- 
cisco. Hay division, D. Macauley, Rus- 
sell & Macauley, Fresno; Grover Hill, J. 
B. Hill Co., Fresno, and L. B. Mudd, 
president, Hay Dealers Credit associa- 
tion, Los Angeles. 


WALTER STRAW has sold the Ve- 
nengo, Pa., feed mill to Bert Mosier, 
Mosierstown, Pa. 


F. A. LEAVITT, McKinney, N. D., 
plans to move his flour mill to Tolley, 
N. D., and to operate an elevator in 
connection with the mill. 


MRS. ELIZABETH HORN, Osh- 
kesh, Wis., president of the H. P. 
Schmidt Milling Co. of that city, died 
recently at the age of 60. 


FARMERS COOP. CO., Council 
Bluffs, Ia., will erect a $6,500 elevator 
to replace the one which, with several 
thousand dollars worth of grain, 
recently destroyed by fire. 


was 


EDWARD AND BERT PFUND- 
HELLER, Spooner, Wis., have pur- 
chased the feed warehouse of J. W. 
Sleight and plan to engage in a flour, 
feed and potato business. 


LOUIS METZ, Syracuse, N. Y., 
manager of the Empire Molasses Co., 
the Central New York Grain & Feed 
Co., and the Central New York Vine- 
gar Co., was married April 17 in Scran- 
ton, Pa., to Mrs. Emma Nohle. 


CHANGES FIRM NAME 
Smith Mill & Elevator Co., is the new 
name of the Northern Milling Co., Min- 
neapolis. This firm has no connection 
with the Northern Milling Co., Wausau. 


WHEAT 


OATS 


STRAIGHT CARS 


RYE 


Hiawatha Grain Company . 


MINNEAPOLIS, MINN. 


‘*FOR BETTER SERVICE’’ 


(We Own And Operate A Mill And Elevator) 


SPECIALIZING IN ALL TYPES OF SCREENINGS 


(GROUND AND UNGROUND) 


Get Our Samples and Prices 


MIXED CARS 


MILL FEEDS 


GROUND FEEDS 


OILMEAL 
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SWEET DAIRY FEED , 
1614% PROTEIN 


MINNESOTA FEED COMPANY 
MINNEAPOLIS, MINNESOTA 


Mixed Cars a Specialty—We Handle All Kinds of Mill Feeds 
Shippers of Corn and Oats—Write for Samples and Prices 
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King Midas Mill Adding 
600,000 Bu. Storage 


The King Midas Mill Co. is adding 
600,000 bushels of storage space to its 
mill elevator at Hastings, Minn. The 
additional storage space is all of rein- 
forced concrete construction and_ will 
consist of 14 tanks of 32,000 bushels 
each and nineteen tanks of somewhat 
smaller capacity. The new storage is 
being erected by the Hickok Construc- 
tion Co. 

Two years ago, the King Midas Mill 
Co. increased its wheat storage at Has- 
tings and with the new concrete tanks 
now under construction, the wheat stor- 
age capacity will be well over a million 
bushels. The new storage will be com- 
pleted during the summer so the addi- 
tional capacity will be ready by the time 
the new wheat crop in the Northwest 
is harvested. 

The King Midas mill site at Hastings, 
located on the Vermilion river, is one of 
the oldest in Minnesota, dating back 
more than 75 years. In addition to the 
Hastings mill, the King Midas Mill Co. 
also operates the Dakota mill, which is 


located on the St. Anthony Falls in 


Minneapolis. 


WILLIAM WELGE, JR., BuenaVis- 
. ta, IL, has purchased the Buena Vista 


mill fréa Edward Gilster. 


Cottonseed Meal 


ALL GRADES 
Arrival Drafts 


Quick Shipments 


Humphreys-Godwin Co. 
Established 1898 MEMPHIS, TENN. 


IS MADE FROM THE 
WHOLE MENHADEN FISH 


—Fresh from the Sea 


It contains the flesh, bones and in- 
ternal organs—the latter the prob- 
able source of the important Vita- 
mins A and D. - 


It is as valuable for its 20% Min- 
erals—including Calcium, Phosphor- 
ous, Sodium, Potassium, Magnesium, 
Iron, Sulphur and Iodine—as for 
its 58 to 62% highly digestible Pro- 
teins. 


TuHIs natural combination of Min- 
erals and Proteins will give your 
feeds an efficiency not obtainable from 
other sources. 


Write us for sample. 


Chas. M. Struven & Co. 


114-116 E S. Frederick St. 
Baltimore, Maryland 


Two big-profit items 
in great demand now! 


WERFUL advertising campaigns in national 

and specialized farm papers educate poultrymen 

to use B-K for poultry sanitation and Vernox Tab- 

lets for worming flocks. Advertisements direct 
poultrymen to the hardware and feed stores. 

If you aren’t stocking these two quick-moving 
lines you are missing golden profits. Cash in on the 
poultryman’s response to our big advertising cam- 
paign. 

Write for details of our Merchandising Plan and 
our advertising and sales helps offered our dealers. 


GENERAL LABORATORIES 


678Dickinson St. 13631 Madison, Wisconsin 


Made in 9 sizes. Belt or motor 
driven. Single and double head. 


DIAMOND Ball Bearing 
ATTRITION MILLS 


' will increase your grinding PROFITS and keep your 
overhead down. Make us prove it. Write today. 


Diamond Huller Co., Winona, Minn. 
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Do You Believe 


that boot bearings are not hazardous?— 
that oiling them is a waste of time?—and 
that misalignment of the boot pulley is 
nothing to worry about? A short time 
ago a $28,000 elevator fire was directly traced to a 
neglected boot—there was no question about it. This 
could have been prevented with anti-friction bearings—or 
even by a reasonable amount of attention. 


GRAIN DEALERS NATIONAL MUTUAL FIRE INSURANCE CO. 


INDIANAPOLIS, 
J. Fitzgerald R. McCotter 


OWL BRAND 


COTTON SEE 
MEAL | 


Standard Since 1875 


F. W. BRODE CORP. 


MEMPHIS, TENNESSEE 


Get on our list. Market letters and prices. 


Quality paramount---that’s undeniable; 
Best of attention, prices agreeable; 
Our mottois: ‘satisfaction unbeatable’’. 


100% FOR THE DEALERS 


R. L. HERRICK, Jr. J. M. HERRICK 


and “Seay, and Western 
R. L. HERRICK M. H. HERRICK usiness 

expands with 
HERRICK FEED COMPANY, INC 
They are profitable 
WHOLESALE ORTSCH 

Grain and Feeds Shipper 
PRINTERS 
HARVARD, ILLINOIS LITHOGRAPHERS 
PHONES 135 AND 118 naeavened 
344-346 MILWAUKEE STREET 

Excellent service, highly reliable; peows 1076 MILWAUKEE 


WE SELL DEALERS ONLY 


Queen Wheat Feed 
is a Pure Wheat offal 


and is manufactured in 

our own mills. Can fur- 

nish Queen in straight 

or mixed cars with Che- 
‘ rokee Pure Bran and 

Cherokee Middlings. 

__ Bran, Screenings not exceeding mill ren 4 
— CRUDE PROTEIN 15.7% 


CRUDE FAT - - 46% 
= CRUDE FIBRE - - 83% — 


ST. PAUL, MINN. ——— 


S—- Office 315 Corn 15 Corn Exchange 
MINNEAPOLIS, MINN iA A> 
SS 4 
WS 


Capital Flour Mills, Inc. 


CORN EXCHANGE 


Minneapolis, Minnesota 
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Don’t Let Them Die! 


The small extra cost (less 

than léc per chick) of feed- 
ing pure dried buttermilk will 
more than repay you in sav- 
ing most of your baby chicks. 


Wide-awake and alert feed 
dealers everywhere recognize 
the quick profits that butter- 
milk sales offer. With the 
baby chick season in full 
swing, every poultry raiser 
needs Genuine Collis Process 
Pure Dried Buttermilk. 


Find out about this big oppor- 
tunity for additional profits. 
Write or wire at once. 


Collis Products Co. 


Dept. B59 Clinton, Iowa 


| 
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MILK FLOW 


THE FEED DEALERS’ 
MONEY MAKER 


Write for description. 


M.G. RANKIN & CO. 


Chamber of Commerce 
MILWAUKEE 


NOPCO COD LIVER OIL 
BEET PULP—MOLASSES 
DRIED BUTTERMILK— 
SKIM MILK — ALFALFA MEAL 
MIXED CARS — TON LOTS 


Get our prices. 


LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WIS. 


STERLING DAIRY FEEDS 


32% Protein 
For the dairyman who 
raises considerable corn, 
oats and barley. 


20% Protein 
For the dairyman who 
raises small crops of 
feeding grains. 

These two feeds are giving wonderful 


satisfaction. Samples and quotations 
on request. Effective sales helps given. 


We also manufacture the complete line of 
STERLING POULTRY FFEDS as well as 
STERLING PIG and HOG FEEDS. 


Carlots or mixed cars containing bran, middlings, 
rolled oats, oil meal, oyster shell, animal protein 
products, etc. 


NORTHRUP, KING & CO. 


FEEDS AND SEEDS 
MINNEAPOLIS, MINN. 


Wuen 1n MINNEAPOLIS 
STAY AT 


The 
New Nicollet 
Hotel 


OPPOSITE TOURIST BUREAU 
ON WASHINGTON AVENUE 


The Northwest's Finest Hotel 
600 ROOMS WITH BATH 
OR CONNECTING 
Every room an outside room 
Largest and Finest Ballroom in the 


Northwest 

RATES 
3.00 
3.50 
4.00 
5.00 


Suites and Special Rooms at 
$6.00 to $9.00 


MAIN DINING ROOM 
COFFEE SHOP 


Three Blocks from Both Depots. 
Retail Center and Wholesale Center. 


W. B. CLARK, Manager 


Quality—Service—Price 
and 
Responsibility 


Our service is as near 
as Your Telephone 


Broadway 4961 


BREWERS DRIED GRAINS 
GRAIN—CORN and OATS 
LINSEED OIL MEAL—HOMINY 
MILLFEEDS—CLINTON GLUTEN 


DONAHUE-STRATTON COMPANY 


MILWAUKEE 
Brokers for 
CLINTON CORN GLUTEN and 
CORN OIL CAKE MEAL 


Operating Elevators at 
MILWAUKEE—CHICAGO 
DEPOT HARBOR, ONT. 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 
minimum $1.00. 


FEED STORES WANTED 


Wanted to rent or willing to finance retail feed 
stores in Wisconsin. All replies strictly confiden- 
tial. Write T. F.,c/o THE FEED BAG, 86 East 
Michigan Street, Milwaukee, Wis. 


POSITION WANTED 


Young man 33 years of age desires position 
with a reliable feed manufacturer in the sales or 
purchasing department. Have had 11 years ex- 
perience in the feed business, five years calling 
upon wholesale and retail trade, last six years 
—— as buyer and manager of grain and 

ed department of a corporation doing a job- 
swe wholesale and retail business. Will — 
excellent references and be free about Jul 
Write JF-2, c/o THE FEED BAG, 86 a 
Michigan street, Milwaukee, Wis. 


NEW ENGLAND FEED BUSINESS FOR SALE 


One of the best retail stores in Western New 
England. Two story mi']l with railroad siding. 
Milling-in-transit privileges. Electric power at- 
trition mill and Eureka Mixer. Annual business 
now over $109,000 with broad poszibilities of 
development by aggressive salesman Reason 
for selling—Owing to other business. cannot give 
proper attention. Liberal terms can be asrang¢«d 
by responsible party, Principals only, no brokers. 
Address LYNN P. TOWNSEND, secretary, 
New Grain Dealers Association, 
Springfield, Mass. 


WATER POWER MILL 


Flour mill and retail feed business for sale. 
Has warehouse, 10,000 bu. grain elevator and five 
story mill building on Milwaukee railroad in 
Thiensville, Ozaukee county, Wisconsin. Attri- 
tion mill for feed grinding.- Big savings with 
water power service, three turbines. We can 
help you with financing. Write SAVINGS « 
INVESTMENT ASS’N., 85 East Michigan 
street, Milwaukee, Wis. 


S.T. Edwards & Co. 


Incorporated 


Feed System Engineers 
Plant Designs 
Special Feed Mill Machinery 
Feed Formulas 


DRIED BUTTERMILK AND 
SKIMMED MILK 


Packed 100-lb. paper-lined bags 


110 N. Franklin St. CHICAGO 


GET PARKS’ DIRECT 
MILL CONTRACTS 


Anything in the Feed Line 


Millfeeds Screenings 
Cottonseed Meal Powdered Skim Milk 
Oyster Shells 

Dried Butter Milk Bone Meal 

Linseed Meal Coarse Grains 


J. P. PARKS, Broker 
Direct Manufacturers Representative 
400-401 New England Bidg. 
Kansas City, Mo. 

327 So. La Salle St., Chicago, Ill. 


QUALITY FEED & SEED CO., 
Washington, Ia., is the name of a new 
firm recently organized to do a flour, 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 


feed and seed business. Ben Whitlock FLOUR. MILLFEED 

and P. Lytle are the proprietors. — 4 
502 Corn Bidg. 
MINNEAPOLIS, INN 


HAUZEN BROS. flour mill, Thief “Stand by Stan” 


River Falls, Minn., which was pur- 


chased in March from the Math Barzen 
Co., was recently destroyed by fire at a 
loss estimated at $15,000. 


LINSEED MEAL 
CARLOTS 


Linseed By-Products Co. 


562 CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 


E. J. KOPPELKAM 


IOWA MILLING CO. 


CEDAR RAPIDS, IOWA 
Shippers of 


CORN and OATS 


Cedar Rapids Weights and Grades 
Get our prices—We can save you Money 


GRAIN FUTURES 


373 Broadway 


MILWAUKEE, WISCONSIN 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mother’s Best Flour 


Phones Broadway 32, Broadway 783 


Member Chamber of Commerce 


CEREAL 


GRADING CO. Reliance Feed Co. 


MILLFEEDS 


MINNEAPOLIS 500 CORN EXCHANGE 
SPECIALIZE IN MINNEAPOLIS, MINN. 
GOOD 
CORN and OATS oa 


For CORN oR OATS 


and the 
WISCONSIN TRADE QUALITY and SERVICE 


ur trade demands 
Prices Right—Service Prompt or Wire 


TRY US. Western Terminal Elevator Company 
: Sioux City, Iowa 


Consign Your GRAIN, BARLEY AND RYE Especially 


FOR ATTENTION OF 
JOSEF MUELLER WM. R. MADDEN 


TO 
UERGER COMMISSION CO. 510 Mitchell Bldg. 


ESTABLISHED FOR OVER THIRTY YEARS Milwaukee, Wis. 


Established 1884 Members of Minneapolis Chamber of Commerce 


MIXED CARS — STRAIGHT CARS 


OVER 80 DIFFERENT K1iNDS--Ground Feeds--Coarse Grains--Millfeed--Dried 
Beet Pulp--Oil Meal--Poultry Feeds--Molasses Flax Screenings, Etc. 


“e,WEET PRINCESS” MOLASSES 


MOLASSES DAIRY FEED Buyers and Sellers Barrels 


Send for MANEY BROTHERS MILL & ELEVATOR CO., 


MINNEAPOLIS, MINN. 


INSTITUTIONAL 


24% 
SWEET DAIRY FEED 
THE BEST BUY ON THE MARKET 


NEWTON FEED COMPANY 


Office and Mill. Milwaukee, Wis. Eastern Office, Boston. Mass. 
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F. M. DAVIS & CO., Minneapolis, 
has purchased the Fader grain elevator 
at Sisseton, S. D., and is remodeling it 
and installing feed grinding equipment. 


CELEBRATE GOLDEN WEDDING 

Mr. and Mrs. John Ferguson, Roches- 
ter, N. Y., received friends and relatives 
on April 23 in honor of their golden 
wedding anniversary. Mr. Ferguson op- 
erated the feed mill at North Bloom- 
field, N. Y., for nearly half a century, 
until an accident caused injuries which 
necessitated his retirement from _ busi- 
ness. 


coarser feeds. 


AMES-BURNS CO., Jamestown—exclusive New York distributors. 
JOHN FITZGERALD, J ville—special Wi in repr tative. 


Just a wonderful feed for little pigs. 
Makes a rich slop. Low in fibre, only 
34%. Just what is needed for little 
pigs before their digestive organs be- 
come sufficiently developed to handle 


EXCELSIOR MILLING CO., 


B. J. GiBSON, Danville, I1l.—special Illinois and Kentucky representative. 


When you handle 


Darling’s Meat Scraps, 
Tankage and Bone Meal 


you are handling the best the 
world produces--and it doesn’t 


Darling & Company 


Union Stock Yards, Chicago 


cost you one cent more than | MEAT SCRAPS i 
the other kind. FoR Bn POULTRY ; 


STATE DISTRIBUTORS 
LaBUDDE FEED & GRAIN CO. tien 


ARDANCO 


15% Protein 
Your Trade Can Feed Ardanco as is 


Old Process 


23% Protein 


Write for samples and full particulars about 
these two feedS. We are shippers of RED 
DURUM CORN — OATS BARLEY — BUCK- 
WHEAT and other grain for poultry feed. 
Elevator capacity 2,500,000 bushels. It will 
pay you to get our quotations regularly. 


GRAIN DEPARTMENT 
MINNEAPOLIS -—- MINNESOTA 


Wire or Write for Our Quotations if you are not receiving 
them regularly. 


Screenings Oil Feed 


Adapted for Feed Manufacturers and Mixers 


ARCHER-DANIELS-MIDLAND CO. 
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Che feed Bag 


Vol. 5.- No. 5. May, 1929 


= FRANKE GRAIN CO. 


DAVID KNOX STEENBERGH 
Managing Editor 

Published the first week of every month at 
Milwaukee for retail feed, flour, grain, coal and 
allied products dealers. The only strictly retail 
dealer publication in the field. Subscription price 
—$2.00 per year. 

Changes in advertising copy may be submit- 
ted up to the 15th of the month preceding date 
of issue. Last closing date, the 25th. For adver- 
tising rates, etc., address The Feed Bag, 86 East 
Michigan street, Milwaukee. 

The Feed Bag is official publication of the 
Central Retail Feed association, Eastern_Feder- 
ation of Feed Merchants and the New England 
Retail Grain Dealers association. Feed Merchants 
Bulletin of the Eastern Federation of Feed Mer- 
chants merged with The Feed Bag, Julv, 1928. 


Copyright, 1929, Editorial Service Co., Inc. 


REGISTERED 


Codliver Oil 
in Powder 
Form 


(Patented) 


Easier to mix in 
your mash. 


Feed Manufacturers 
have been using Col- 
liverol successfully 
for several years. It 
has been tested and 
approved by agricul- 
tural authorities. 
Vitamine ‘‘D’’ con- 
tent guaranteed. 


Write for sample and 
full particulars. 


STUHR - SEIDL 
COMPANY 


DISTRIBUTORS 
Chamber of Commerce 
MINNEAPOLIS 


DISTRIBUTORS 


wisSCONsin 


PLYMOUTH 


BRAND 


“MEAT SCRAP- 


= PROTEIN 50% 


MEAT SCRAP 
TANKAGE 
BONE MEAL 


fart % 


100 LBS. NET 


E.W.BOHNSACK CO. 
PLYMOUTH, WIS. 


SOLE DISTRIBUTORS 


THE FRANKE GRAIN CO. 


GRAIN AND FEED 
MILWAUKEE, WISCONSIN 


Shipments from Milwaukee or Plymouth, Wis. 
Carloads, Ton and Bag Lots, Phone Broadway 2174. 
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Deutsch Sickert 


400-402 Chamber of Commerce 


O p a VY MILWAUKEE, WISCONSIN 


REPRESENTATIVES OF 


A. E. STALEY MFG. CO. 


Corn Gluten Feed . . . 23% Protein 
Corn Germ Meal .. 18% Protein 


Staley’s Soy Bean Oil Meal 40% Protein 


Straight and Mixed Cars 


PRIDE OF THE SOUTH 
Genuine Oyster Shells 


Write for delivered prices 


Get our CORN and OAT 


Prices Use the Phone— Call 


Feeds of all kinds also Hay— BROADWAY 


Alfalfa Hay a Specialty 
1674 
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REG.U.S. PAT. OFF 


GROWING MASH 


WITH BUTTERMILK 


NET WHEN PACKED 


LADISH MILLING CO. 
MILWAUKEE, WIS. 


dealers to work out with their customers. 


MILWAUKEE 


ervice builds 


The question 1s, “What is the 
best way to give service to feeders?” 


Serve by advising: 


The average feeder looks 
to his dealer for advice. The 
dealer’s store is the center 
of feeding knowledge in 
every community. The 
dealer who overlooks his 
opportunity to become 
well informed on correct 
feeding practices loses his 
chance to increase his 
trade by giving good advice. 


For example: 


During the next two 
months many poultrymen 
will ‘‘make or break’’ their 
chances for success. Some 
of them will be so anxious 
to produce fine early layers 
that they will force ma- 
turity and too early laying 
thereby stunting the pul- 
lets. Others will think that 
now, that they are started, 
they can get along alone 


on the range. Both ways are wrong and it’s a feeding problem, for 


We will be glad to tell you 


and also advise your customers fully, regarding the proper method 
of management and the practice of feeding TRUE VALUE GROWING MASH. 


Manufactured and guaranteed by 


Ladish Co. 


WISCONSIN 


on 
| True Value} 
“Al 
IoOLBS. 


Increase Your 


Profits 


Fill out your King 
Midas Flour cars 
with these feeds. 


King Midas 


KING MIDAS MILL CO. %S 
MINNEAPOLIS 


The same high quality which 


makes King Midas flour easy to sell. 


The same mill cooperation which 


assures friendly help and bigger profits to all 
King Midas dealers. 


A complete line of tested feeds 


that can be sold at competitive prices. We offer 
our King Midas feeds in mixed cars with 
King Midas flour. Send a postal request if 


you are not receiving our weekly quotations. 


Don’t tell 


Co, 


MINNEAPOLIs, MINNESOTA 


| 
= 
| | 
_ youare 
_ ©Ut of any feeg this Spring or i 
| Summer, Keep supplied with 
_ King Midas mixed cars. Quicker | 
_ turnover wil] reduce your invest- 
é ment and increase your profits. i 


